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FACT AND COMMERNT 





OT as swiftly as some might wish but as 

surely as those who had faith believed, 
buying power is returning to the American 
people. During the last week in March and 
the first two weeks in the current month en- 
couraging reports have come from various 
sections of the country dealing 
with increased wages to hosts of 
workmen in a considerable num- 
ber of industries and we hear 
that in many factories and shops 
and offices, employment of new workers is taking 
place. Sales have mounted gratifyingly in all 
kinds of enterprises in the wholesale fields. The 
significance of this news to business as a whole 
is obvious and to those whose livelihood depends 
upon the prosperity of the home furnishing trades, 
it will mean an eventual gratifying activity. 

Many have been disappointed in the slow 
return to prosperity in the home furnishing 
trades. They had hoped with the return of 
hetter general conditions that the public would 
flock to the stores for new curtains, new car- 
pets, new furniture, etc. But these people 
overlooked the fact that the reemployed work- 
er or the worker with a fatter pay envelope 
had, and still has, obligations which he is com- 
pelled to discharge before he can think of 
spending money to make his home more beau- 
tiful and liveable. There are the bills of the 
grocer, the butcher, the baker; back taxes, as- 
sessments, over-due interest on mortgages; 


THE RETURN 
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loans from friends and relatives. All these de- 
mands on the workers income have to be met 


and are being met. Proprietors of business 
have had to put profits back into their con- 
cerns rather than spend them in other fashions, 
and executives—even those whose salaries 
have gone back to normal—have not been free 
to spend their money for homefurnishings. 

But just as soon as the debit slate is 
reasonably clean, the home furnishing trades 
will come into their own. The American 
people have been educated to love beautiful 
homes and it is a safe bet that it will not be 
long before they set out to repair the ravages 
of the wear and tear their furnishings have 
undergone during the past five years. As soon as 
they do, stocks will move with miraculous 
speed, factories will be overloaded with or- 
ders and good times will be here again for 
everybody concerned in the decorative indus- 
tries. 


This would seem the psychological mo- 
ment. for dealers and decorators throughout 
the country to inaugurate a “Re-paper Your 

Walls” campaign. Spring sun- 
TIME To SELL light is deadly in showing up the 
THE Reparer- tired and tiresome look of wall 
ING IDEA papers, which due to economic 

reasons, have had to do service 
through four or five long years. We will wager 
that never in the history of this country have 
there been so many homes which need repapering 
throughout as there are at the present writing 
and with better times returning and greater pur- 
chasing power given to a multitude of home 
owners, there should be an opportunity for enter- 
prising dealers and decorators to get a lot of 
business. 
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On another page of this issue, we show a 
few outstanding patterns which have found 
popular favor. They demonstrate the ability 
of our manufacturers and importers to offer 
products which delight the eye, and papers 
like them (of which the market affords hun- 
dreds) should be advertised and sold to make 
beautiful the walls of innumerable homes and 
bring profit to their handlers. 


HE sales value of decorative exhibits in 

the form of model rooms is exemplified in 
the experience of Ludwig Baumann & Co. 
Last Fall this firm held, in their Thirty-Fifth 
Street store in New York, an ex- 
hibit which attracted favorable 
attention and so large was 
the sales increase attributable di- 
rectly to the selling power of the exhibit that 
this Spring, Ludwig Baumann are extending the 
model room idea to three of their branch stores. 

Such exhibits are not cheap to construct. 
They require considerable floor space; they 


Mopet Rooms 
BRING SALES 


must be carefully assembled by an experi- 
enced and competent decorator, Therefore they 
are usually confined to the larger stores. But 
because the smaller retailer lacks the space to 
house them or the cash to pay for their con- 
struction, he need not forego using the idea be- 
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hind them. This idea is that merchandise is 
more easily sold if. it is displayed in such a 
manner as to suggest its use as well as show 
off its individual virtues. This can _ be 
done in a small store by a proprietor with 
taste and ingenuity. He can create attractive 
groupings here and there on his sales floors or 
he can utilize a corner somewhere to display 
a pleasing arrangement. He can utilize his 
show window space. Or, if he can do nothing 
better, he can at least make it a principle to 
display his merchandise always in combina- 
tion with other merchandise with which it har- 
monizes and by so doing he will discover he has 
created an additional sales appeal similar to 
that created by the model rooms in the larger 
stores. 


HE school of thought which advocates “mod- 
Ty eration in all things’ should have sig- 
nificance in the decorative field. Decorators, 

stylists, designers should learn 

THe VatuE the value of restraint—especial- 
oF RestraAINtT ly restraint effects which for 
want of a better name we call 
It is all right for a room to be 
striking up to a certain point and it is all right 
for a fabric or wall paper or a piece of furniture 

(Continued on page 47) 


“striking.” 





WHERE ROCKEFELLER CENTRE NOW. STANDS 


1820. View of St. John’s Chapel from the Elgin Botanic Gardens between 50th and 51st Streets, Fifth and Sixth Avenues, 


now occupied by Rockefeller Centre. 


By courtesy of Edmund Fritscher. 








WHERE DO WE GO FROM HERE? 


THREE OPINIONS CONCERNING THE FUTURE 
STATUS OF THE DECORATOR 


From an interview 


“WE LARGER manufacturers of 
fine furniture have naturally 
in the last few years had good 
cause for worry. The public has 
been in no condition to buy luxuries 
and the decorators have felt the 
situation more seriously than the 
merchandisers who could keep 
things going with cheaper goods. 

“But I am not so worried now; 
the outlook seems promising because 
I am convinced that many dis- 
criminative people have been look- 
ing back reflectively over the ex- 
travagances of the gay spending 
days, and when things get back to 
normal and they are again in the 
market, there will be many, even 
people of ample means, who will 
not pay for the services of a deco- 
rator unless that decorator has a 
name that carries conviction. 

“In the small towns it will be dif- 
ferent. There is an intimacy exist- 
ing between residents of the smaller 
towns and firms who are leaders 
and have a fine local reputation will 
continue to get the big business of 
their section. 

“But in the larger cities, no. We 
all know that certain fashion shops 
charge extravagant prices mainly 
for the name on the label and un- 
less the decorators have a name that 
gives a similar sense of pride in 
their employment they are going to 
lose their grip. 

“The leaders will stay in the 
business and will be stronger than 
ever, but a lot of trailers will have 
to quit. People who have the money 
to spend will insist on quality, and 
fine goods will be bought, but con- 
fident of their own judgment in 
matters of color and taste they will 
seek for a means of gratifying their 
demands through sources economi- 
cal. 

“I am not worrying about the 
future as effects our business. Al- 
ready we are keeping things going 
through the operations of what I 
call broker-decorators, and I believe 
this class of trade will increase in 
the larger cities.” 


From A Letter 


I READ in the last issue of THE 

UPHOLSTERER an interesting ar- 
ticle on the future of the decorator, 
but the writer failed to call attention 
to the fact that during this depres- 
sion great numbers of capable men 
and women have been thrown out 
of employment. 

Naturally they are struggling to 
live, and many of them are succeed- 
ing. They’re going in for all the 
private work they can get but also 
hotel and apartment house con- 
tracts and are willing to work on a 
commission basis. They haven’t the 
money to open a shop and carry a 
stock. There is nothing new to this 
method, but the point I would make 
is that many of these people who 
were employees up to a few years 
ago, now out of a job, are free 
lance operators and some are going 
to stay in the business. How great 
the influence of their operation can 
be, we cannot tell, but it’s bound to 
be felt. They haven’t the money 
for stocks and high rentals. Many 
of them have important contacts, 
and it’s an element that we are 
bound to recognize. 

To me it’s a hopeful sign of good 


business. —A. L. H. 


From Another Letter 


FOR years some of the larger 

decorators have been urging that 
the craft should be recognized as a 
profession as distinguished from the 
operations of department stores. 
All right, I think that there’s a 
tendency especially in the big cities 
to follow this policy, the policy of 
the architect, and pay as the archi- 
tect is paid, on-a commission basis 
for work accomplished. 

I doubt if the larger decorators 
will be able to carry an overhead 
expense on any 10 per cent basis, 
but it will put into the field of oper- 
ators a lot of people who are what 
I would call broker decorators. 
They may be practical upholsterers, 
practical cabinetmakers, or merely 
good salesmen, but it’s from this 
class that I expect to keep my es- 
tablishment running. It won't be 
from the old crowd, but it will be 
from a class that the public has 
been educated to employ because the 
public is willing to stand by its 
judgment in matters of taste, but 
want cooperation, technical aid in 
determining quality and_practi- 
cability and applicability, and this 
they will be able to get through the 
decorator-broker. And with this 
situation in mind I believe that we 
wholesalers with open showrooms 
will do better than we ever did. 

—L. P. 








Tie OPINIONS on this page approach the 
problem of the future of the decorative busi- 
ness from different angles, but it is interesting 
to note that all are optimistic. The writers 
realize that the desire for beautiful homes is 
deeply rooted and that as soon as it is econom- 
ically possible, the American people will again 
generously support the trade which helps them 
to gratify this desire. 
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HOW DO YOU TELL AN ANTIQUE? 

66 AM no antique hound,” said a dealer the 

| other day, “but in these days when so 
many of my customers are interested in an- 
tiques, and so many come to me for restora- 
tion work, I find it rather embarrassing not 
to have at least an elemental knowledge of the 
subject, especially the replacement of old parts 
So far as determining the age 
of the things that go through our repair shop, 
I am guided by an exceedingly limited edu- 
cation, I might call it high school training, 
never having got into any university course. 


with brasses. 


“The rough wood on the bottoms of 
drawers or the backs of furniture frequently 
reveals the date of origin of a piece. The 
English used to finish the backs of mirrors 
and drawers just as well as other parts; the 
Americans, no, although in other particulars 
the American product was just as fine as any- 
thing ever brought out. 

“Windmills operating a saw were built by 
the Dutch in Manhattan as early as 1633, us- 
ing a straight up and down gash saw. The 
first sawmill operating by water power was 
built in Pistataqua Falls, Maine, 1634, and 
twenty years later they were quite common, 
but they all cut the wood with a straight saw. 

“Circular saws were first tried about 1814 
but were not in common use until 1850. They 
left ringed marks on the surface of the wood. 

“It’s an erroneous idea that nails were 
only used for common work. Wooden pins 
were not the only kind of fasteners used on 
old furniture. They were used at all times 
when it was convenient. With the earliest Colonial 
furniture hand-forged nails were commonly 
used, at first imported into the American col- 
onies, but by 1650 our blacksmiths were mak- 
ing them. Late in the XVIII Century we 
produced them by machinery and by 1810 
they were in common use. These nails were 
driven into the wood and clinched on the other 
side, a general procedure until blunt end 
screws came in, about 1725. Crude, blunt 
screws were used early in the 18th century but 
the pointed or gimlet point screw didn’t come 
in until about 1820; they were produced at 
considerable cost by hand and not until 1850 
by machinery. These dates show also the de- 
velopment of the poined bit which bores the 
dowel hole into which the pin is inserted. 

“But consideration must be always given 
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to the restorers of furniture. The wear and 
tear on hinges particularly has undoubtedly 
led to innumerable repair jobs, and the pres- 
ence of modern screws or other details doesn’t 
mean modern cabinet work.” 


DISPLAY OF JAPANESE SILK PRODUCTS 


T the headquarters of the Japanese Gov- 

ernment’s Raw Silk Intelligence Bureau 
at 261 Fifth Ave., N. Y., a very remarkable 
arrangement for a reception room has been 
carried out for the purpose of illustrating the 
various types of silk materials made in Japan. 
This room, an illustration of which appears on 
the opposite page, has incorporated within its 
walls, rugs, table covers, chairs, screens, wall 
and ceiling coverings, embroidered pictures, 
lamp shades, tapestries, window draperies, and 
incidental materials composing Japanese dress 
—all composed of silk materials manufactured 
in Japan. The furniture was composed of 
Japanese wood and fabrics, and the entire 
room was designed and supervised by Y. 
Matsui, architect and engineer. 

This room, which has been arranged as 
an educational feature under the auspices of 
the Japanese Government, is open to the pub- 
lic, particularly those of the decorative’ and 
merchandising fraternity, wholesale or retail, 
and constitutes an extraordinary example of 
occidental interior decoration in the strictly 
Japanese style that is well worth seeing. 

Some of the materials were shown at the 
Century of Progress Exposition, while others are 
shown here for the first time, including an em- 
broidery portrait of President Roosevelt. 


WALL PAPER HOUSE CELEBRATES FIFTIETH 
ANNIVERSARY 

IFTY YEARS ago Mr. W. H. S. Lloyd be- 

gan his wall paper business representing 
several imported lines. Since then, the or- 
ganization has grown consistently, opening 
branches in Newark, Boston, Chicago and Los 
Angeles. They have catered to the decorative 
trade carrying a fine line of scenics, grass 
cloth, floc, leather effects, as well as the gen- 
eral line of wall and ceiling papers. Today 
they are the exclusive representatives of such 
high class manufacturers as A. Sanderson & 
Son, Inc., London, England, Anaglypta 
Branch, Darwin, England, Des Fossé & Karth, 
Paris. 
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See text on opposite page 
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TWESTIETH CENTURY LIVIRE ROOM 
AMCNG THE MANY MODEL ROOMS 
SHOWN BY LUDWIG BAUMARNSN 





See text on opposite page. 








THE MODEL 
ROOMS SHOWN BY 
LUDWIG BAUMANN 


DESCRIBING A FEW OF THE 
MANY INTERESTING FEATURES 
OF THIS SPLENDID EXHIBIT 


IXTY-SIX MODEL rooms, each decorated 
WY in the best of taste and with the greatest care 
represent Ludwig Baumann’s Spring contribution 
of decorative interest. These rooms, shown at 
the firm’s main store on Eighth Avenue and 35th 
Street and at their Brooklyn, Jamaica and New- 
ark branches, were erected and furnished under 
the supervision of Andrew Van Vorst Burr, di- 
rector of Ludwig Baumann’s studio of decora- 
tion, assisted by Miss Ann Barclay of the Brook- 
lyn store and Miss Lucille De Witt. 

Lack of space will not permit us to review 
all of the sixty-six rooms so we will confine our- 


A corner in the popular modified Empire style. 








The Dinner at Eight room expresses the ultra-modern. 


selves to a brief description of the outstanding 
characteristics of the rooms we have been per- 
mitted to illustrate on this and other pages. Let 
us begin then with the Twentieth Century Liv- 
ing-room, shown on page 22, and call attention to 
its simplicity and its atmosphere of comfort. The 
lighter colors used here are peachy shades of 
tan and ecru; in the deeper tones are rust for 
the floor-covering and the chairs. Touches of 
green and yellow are to be found in the draperies 
to give needed accents. 

At the top of this page we show a dining 
room which is as up-to-the-minute as the play 
“Dinner at Eight” for which it was named. This 
room is in a blue and golden rust symphony of 
colors which forms an exquisite background for 
the honey-toned furniture upholstered in off- 
white leatherette with black velour chair backs. 
All the metal accessories are of chromium. 

The room at the bottom of this page is in modi- 
fied Empire, cleverly arranged and making use 
of all the popular Spring colorings with off- 
white used as accents here and there, especially 
in the clever decoration where walls and ceiling 
join. ; 

The walls of the foyer illustrated at the top 
of page 24 are of blue. The floor is covered with 
a black linoleum. The Empire consul table is of 
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antique white with gilt decorated ram’s head and 
hoof legs. The chairs are upholstered in antique 
white leather. The whole forms a decidedly 
striking ensemble. 

At the bottom of this page is what is called a 
jewel room because of its colorings which dupli- 
cate the colors of certain precious stones. The 
walls are of garnet red, the floor coverings of a 
deep sapphire blue and the furniture has pearly 
white frames with coverings also of sapphire 
blue. These colors are carried on in the draperies. 

The ‘Manhattanite” living-room displayed 
on page 31 has draperies of ecru, rust and brown. 
Two of the walls are in ecru and two in brown. 
Brown is found again in the carpeting and in the 
upholstery fabrics brightened in the latter by 
touches of yellow and a soft green. 

The wall paper in the room illustrated on 
page 32 is very interesting. It is a plaid made up 
of soft shades of green, taupes and pastel brick. 
This paper covers only one wall. The three 
other walls are painted in tones picked from the 
wall paper. We call attention to the circular 
sofa which may be used as illustrated or in one 
piece to form an interesting half circle. 


Our last illustration shown on page 32 pre- 


In one of the foyers the modified Empire again prevails. 
sents an interesting window treatment. This con- 


sists of white moire drapes hung with brown 
cord and white Venetian blinds. The furniture 


here is of brown mahogany and antique white. 


This is called a jewel room, as the colorings are of garnet, pearl, and sapphire blue. 
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BUYERS OPINIONS 
CONCERNING 
STATUS OF READY TO 
HANG DRAPERIES 


ANSWERS TO QUESTIONS 
SENT TO YVWARIOUS PARTS 
OF THE COUNTRY 


ITH the general pickup in buying activity 

in drapery departments throughout the 
country, it becomes important to examine into 
the attitude of mind of upholstery buyers with 
reference to those things which during recent 
strenuous months have been relied upon to main- 
tain sales volume. For instance, it is important 
to know the attitude of buyers with reference to 
the continuing popularity of ready-to-hang drap- 
eries; also to learn the extent to which the pro- 
motion of price competitive units of the ready-to- 
hang character has been in line or out of line 
with the buyer’s preference from a sales volume 
and profit bearing standpoint. 

To determine opinions in regard to these 
questions we recently asked a representative num- 
ber of buyers to express their opinions concern- 
ing two definite questions as follows: 

1. In your stock do you think total sales are 
helped or hindered by ready-to-hang draperies? 

2. In your department do you prefer to have 
volume come from ready-to-hang curtains or from 
the sale of goods by the yard? 

Considering the character of the stores from 
whom answers were received, their location and 
importance, it is a fair statement that the answers 
to these questions listed hereunder represent a 
cross-section of thought typical of the industry 
at large. These answers are as follows: 

Syracuse, N. Y. 1. Answer. Ready-mades 
help sales due to prices same can be retailed at. 

2. Answer. Volume from yard goods. 

Wheeling, W. Va. 1. Answer. Not notice- 
ably helped. 


* 
j 





A new idea in ready-to-hang draperies shown by 
Marshall Field & Co. 


2. Answer. 
volume is there. 

Rochester, N. Y. 1. Answer. In normal 
times we think ready-to-hang draperies would be 
a hindrance because of the variation in width and 
length of windows, which makes it necessary for 
us to have goods by the yard and curtains by the 
pair. 

2. In the main we feel that our draperies 
are made better when in our own workroom and 
consequently favor the yard goods wherein we 
tailor them to fit. 


No preference as long as the 


Philadelphia, Pa. 1. Answer. Helped. 

2. Answer. Goods by the yard. 

Buffalo, N. Y. 1. Answer. They helped to 
maintain sales. 

2. Answer. Yard goods. 


Toledo, Ohio. 1. Answer. Helped. 
(Continued on page 48) 
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Thao Meninen,. 


S Will Rogers puts it: “I only 
know what I read in the news- 
papers,” and if the newspapers 

of the Colonial days can be relied 
by their advertising columns 
interior 


upon, 
the upholsterer was the 
decorator of his day. Moreover, he 
hung wall paper, sold furniture, car- 
pets, made mattresses, and indulged 
in many of the side lines that have 
since been crystallized into separate 
vocations. 

The New York Public Library ‘s 
rich in material that is illuminating. 

In the XVIII Century home the 
walls were treated by the upholsterer 
either in hangings of fabric—chintz, 


cretonne, damask, or tapestry—or, 
according to the advertisement of De 
L’Forme Francis, who advertised in 
the Charleston City Gazette, he had 
an-.assortment of paper hangings 
from Paris styles emblematic of the 
He advertised 


s himself 


French Revolution. 
that he put up these papers 
and gave them a coat of varnish. 
John Webster, a Philadelphia 
upholsterer, advertised similar work, 
and Stephen Callow, a New York 
City upholsterer 
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two large HAIR WATTRASSES. 
New-York, Ofaber 29, 1789." 


He was also the founder of Tammany Hall 


oq~t.f. 
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Note the interior illustrated 


advertised that besides general furnishings, he was an 


expert at hanging bells through the house. 
One of the most prolific of the upholsterers 150 years ago was 


William Mooney, an upholsterer 


who announced that he carried large 


size Scotch carpets and rugs and Wilton carpets, paper hangings, and of 


course furniture and mattresses. 
and in the great Constitutional I 


the ratification of the Constitution, 


He was a prominent citizen of the day 
-arade held in New York City to celebrate 
Mr. Mooney represented the up- 


holstery trade on a float in the act of making a chair for the president of 


the United States to occupy. 


After the Constitution went into effect he 


organized the Society of Tanimany, the Tammany of which became Tam- 


+ 


Three London advertisements. 


All of the illustrations used with this article are by 
courtesy of the American Collector. 


many Hall, which held out as it does today “the 
smile of charity, the chain of friendship, and the 
flame of liberty.” 

And Mr. Mooney, the founder, had more- 
over, the great distinction of being the first of 
the Tammany Hall Society to be removed from 
office for misappropriation of public funds. 

Most of the upholsterers of 
the day naturally came from 
England, but many an advertis- Lae. 
ment announces they recently —'Sy 
arrived from Paris with full ~~ 
knowledge of Parisian taste, and 
were probably looked upon as 
stylists. 

They were _ tent-makers, 
broom-makers, flag-makers, nor 
did their trade end here, for they 
were called upon to furnish fu- 
nerals and make shrouds. “Up- 
was certainly a name 


* 
. 


holsterer”’ 
that implied great versatility. 


SPRING OPENING AT HAHNE, 
NEWARK 


HE drapery department of 

Hahne & Co., Newark, New 
Jersey, signalized the opening of 
the Spring season by a complete © 
rearrangement of the department. 
In addition to an increase in 
space, the entire front of the de- 
partment which formerly pro- 
vided space for reserve stock has 
been changed so that there is a 
succession of example window 
bays with wall background and 
displaying fourteen separate or 
associated windows. 

The fourteen columns of 
the department were also dressed 
with examples of window drap- 





ery treatments and a rearrange- 
ment of the tables created an op- 
portunity to make the depart- 
ment both more open to view and 
making the stocks on the tables 
more accessible to trade. 
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On the reverse of this advertisement 

was rendered a bill for £11.6.3 to Wil- 

liam Laight for two pairs of draperies 
made in 1784. 
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For the opening which was scheduled on 
April 2nd, a section of the department was turned 
into an audience room and Miss Donagan of the 
styling’and training department gave an instruc- 
tive talk concerning home furnishing trends and 
the application of new merchandise to furnishing 
problems. 
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(Illustrations courtesy “Hotel Bulletin”) 
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SOME INTRIGUING PRIVATE DINING 
ROOMS 


EVERAL interesting room interiors 

have recently been installed at the 
Hotel Sherman, Chicago, in various parts 
of the house to meet demands for “at- 
mosphere” in private dining rooms. 
These rooms were made by throwing 
suites together and by converting the 
bathrooms into private bars. While 
these rooms have communicating facili- 
ties with the main kitchen and are de- 
signed for the entertainment of private 
parties of fair proportions their princi- 
pal claim to our attention lies in the char- 
acter of the decoration employed. 

There are five of these new private 
dining rooms, three of which are shown 
in our illustrations. At the bottom of this 
column are descriptions which call atten- 
tion to the particular features of the dec- 
oration of each room. A fourth room, not 
illustrated, called the “Dog Fight Room,” 
is decorated in yellow and steel blue with 
modernistic furniture and _ concealed 
lighting. The fifth room is called “Dy- 
namic’ and reflects the ultra moderne 
idea. 

Another new room arrangement at 
the Hotel Sherman consists of the “Bun- 
galow” atop the hotel consisting of a 

(Continued on page 54) 





“BULL FIGHT ROOM” (Top) 


This room, decorated by a famous Spanish artist, ex- 
presses the modern Spanish spirit. It gives the illusion 
of a bull fight arena, the seats arranged in tiers, ring- 
side fashion, each numbered with stencil. The floor is 
of red tile, the windows concealed by green shutters. 
The walls are covered with authentic mementos from 
Old Spain—stuffed black steers, swords, barbed darts 
with tinsel to bait the bull, a toreador’s cap and 
mantilla over the bar, the walls peopled with Pr one 
donnas on balconies, matadors, toreadors in action, 
country folks, monks guzzling wine, and artistic posters 
pasted askew on the wall. 


“AIRPORT ROOM,” HOTEL SHERMAN, 
CHICAGO, (Center) 


The decoration is an arrangement of pink and white, 
the furniture modernistic. The bar is equipped with 
shutters. The small tables can be joined together to 
form one large table. Along the walls are settees 
with a pleasant lighting effect behind them, offsetting 
an ultra-modern yellow ochre leather upholstering. Most 
original lamps are made of motor cylinders, and model 
airplanes and zeppelins are suspended from the ceiling. 


“POLICE GAZETTE ROOM” (Bottom) 


The wild thrillers of the gay Seventies and Eighties as 
recorded by the lurid Police Gazette of Old New York 
are perpetuated on the walls of this room, in greatly 
magnified form. There are scenes of prize fights, bi- 
cycle races, early automobiles, known as “horseless 
carriages,” and other features of former metropolitan 
life. Stage beauties are well represented, bathing girls, 
completely covered from head to toes, free-for-all fights, 
and New York belles greeting victorious Civil War 
soldiers returning from the battle field. All the scenes 
are photographs enlarged from Police Gazette illus- 
trations, colored pink to imitate the original paper and 
pasted pell-mell over the walls of the room. The furni- 
ture is modernistic, the lighting indirect. 








PAINTED 
MIRRORS 


EXPLAINING THE TECHNIQUE 
OF MIRROR DECORATION AS 
PRACTICED IN EARLIER DAYS 
AND NOW AGAIN BECOMING 
POPULAR 


V E NOTICED recently in one of the 
decorator shops a mirror with painted 
decoration. The thought that inspired it 
was the same decorative impulse which in- 
spired Angelica Kaufmann or Cipriani, or Per- 
golesi to do the exquisite hand-painted panel 
decorations for the mirrors of the Hepplewhite 
and Sheraton period. It is this same impulse too, 
doubtless, that inspired our Colonial makers of 
cottage mirrors to put little quaint pictures of 
still life, an old mill, as top panels for our na- 
tive looking glasses. 

But this new type that we saw in the decora- 
tor’s shop had departed very materially from the 
old technique and had simply on the face of the 
mirror a painted replica of a window drapery. 





The illustrations used with this article are published by courtesy of Edmund Fritscher 








Across the top of the mirror was a painted fes- 
toon and down the sides a couple of short swags, 
all of course in miniature to fit the size of the 
mirror, the colorings following the colorings of 
the chintz or cretonne of the room. As a splash 
of color it was interesting; as a novelty it was 
interesting, and it will doubtless lead to some de- 
velopment that may stimulate a revival of the 
painted mirror. 

But in the old days they didn’t paint on the 
face of the mirror; they painted on the back, 
and the process was a reversal of ordinary 
methods. 

If you paint on the face of 
anything you go over the finished 
work and accentuate the lights 
and shades, you put on the high- 
lights last, just as in a portrait, 
when it is completed you touch 
up the eyes or the lips. 

But in mirror decoration, as 
practiced in the Georgian days 
and even in the primitive designs 
of the Colonies, the painting is 
done on the back of the glass 
and in reverse order. The red 
of the lips and the eye touches 
and all the high points are put 
on first or they couldn’t be seen 
from the face of the mirror. 

There is nothing that is 
more popular in the home than 
the mirror. It has been always 
so since the beginning of time, 
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from the days when the Egyptian ladies carried 
with them mirrors of burnished metal. 

A woman in furnishing her house will for- 
get perhaps some things, but she will never for- 
get a mirror. 

And the antiquarian of today may neglect 
the restoration of some of his furniture, but if 
the picture panel of his mirror is broken and the 





work of the artist smudged, he will be sure to 
send it around to have it restored. 

The art as practiced in the Empire by Per- 
cier, by David, Lalonde, Fontaine and Pillemont 
and in England by that versatile coterie of the 
pre-Adam period is understood and still prac- 
ticed by the experts employed by our great mu- 
seums, by the antique dealers, and private col- 
lectors. 


Up in the studio of Edmund Fritscher you 
will notice a row of bottles placed high on a shelf 
beyond accident, which contain the scrapings of 
old paint from broken pieces of old panels. Mr. 
Fritscher is so meticulous that wherever he gets 
the chance he will preserve the old dried scraps 
of color and bring it to life with added oil. 

His work is exquisite and not confined to 
glass entirely. He restores paintings on old clocks 
or chairs or other furniture. His work for the 
Metropolitan Museum, the New York Histori- 
cal Society and other museums puts him in a 
class by himself. 

If the amateur tries this sort of work he 
may use any good oil paint but he must be care- 
ful that he does not use too much oil. Glass, of 
course, does not absorb oil. One must use a 
stiff drier. Almost any of the oil paints will do 
but the best kind of drier is siccatif de Harlam. 

Avoid using a commercial fast drier or the 
paint will soon peel. The most durable painting 
is that that has taken the longest time to dry, 
but in commercial lines it is not always practical 
to take much time in the drying when people 
want quick deliveries. 

Gold is put on in the leaf, laid on isinglass. 

Mr. Fritscher’s work is known to the lead- 
ing decorators, especially his screen work which 

(Continued on page 54) 
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LIVING ROOM FOR A PENTHOUSE 


Called ‘‘Manhattanite’” in the Ludwig Baumann display of model 
rooms. See text on page 23. 
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PLAID WALLS AND STRIPED 
UPHOLSTERY FABRICS COM-= 
BINED IN A SIMPLE MOD= 
ERNE ARRANEGEMERNT 


Shown by Ludwig Baumann. See text on page 23. 
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A REVIEW 
OF WINDOW 
DRAPERY FASHIONS 


SUCCESSFULLY STAGED 
IN NEWARK BY THE 
KRESGE DEPT. STORE 


N APRIL 2 the drapery department of the 
() Kresge Department Store, Newark, N. J., 
presented its Spring Review of Window Drapery 
Fashions. The entire department, under the di- 
rection of Samuel L. Leon, had been completely 
re-arranged in order to present forty-eight win- 
dow ensembles grouped in fours, around the 
sides of twelve of the department columns. All 
of these ensembles had been arranged by the in- 
terior decorating force in cooperation with the 
department, ably assisted by the workroom, and 
most of the fabrics incorporated in the window 
settings were from the new Spring purchases for 
stock, 

Each one of the window treatments in the 
group was planned to illustrate some particular 
thought for a boy’s room, girl’s room, a nursery, 
a recreation room, a bathroom, kitchen, library, 
hall, sunroom, dining room, living room, or guest 
room, and each ensemble carried a card giving 





One of the groupings around the pillars 


particulars of the various items included in the 
ensemble. 

A noteworthy feature of the arrangement 
consisted in the use of hinged wings about 12 
inches wide, and reaching from the floor to the 
top of the window display. These wings were 
attached at the four corners of the column so 
arranged that they provided wall sections against 
which the window treatments stood out. These 





A general view of Mr. Leon’s department at the Kresge Department Store, Newark, during the Spring display of drapery fashions 
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wings, plus the wall space below the windows, 
were covered with wall paper of various sorts as 
a decorative color note suggestive of the room. 
Against the various windows were set small 
pieces of occasional furniture, bric-a-brac, lamps, 
and other accessories to provide a complete deco- 
rative setting. 

Mrs. Helen S. Newman of the decorating de- 
partment cooperated in the selection of the ma- 
terials in the presentation of these schemes, Rich- 
ard E. Thibaut, Inc., of Newark, supplied the 
wall paper, Good Housekeeping Magazine de- 
signed two of the settings and House and Garden 
furnished the theme for the central setting—an 
example of a Chinese modern boudoir designed 
by Donald Deskey, which formed the frontis- 
piece in the April number of House and Garden. 
An exact facsimile of this colored frontispiece 
was reproduced in the Kresge reveiw, complete 
as to pictures, mirror, wall, furniture and bric-a- 
brac. 

In addition to a substantial announcement in 
the Sunday papers, special invitations were is- 
sued to the local women’s clubs within a radius 
of fifty miles, while the local art schools were 
invited to permit their classes to view the various 
window treatments and to ask questions concern- 
ing the materials employed. 

In response to the special invitation to the 
various clubs, about 175 women from _ the 
Woman’s Club of Montclair, Verona, Arlington, 
Carlstadt, Elizabeth, Maplewood, Orange, etc., 
were the guests of the firm to examine the vari- 
ous examples constituting the drapery review, to 
listen to the explanations given by Mrs. Newman 
of the decorating department, Miss Wareham of 
the Richard Thibaut Co., and Mrs. Baker, who 
explained the new fabrics of Luvet cellophane. 
Following the demonstration, and explanation of 
the various materials, the club women were the 
guests of the department at tea, the field women 
of the firm acting as hostesses. 

The illustration on page 33 gives a view of 
the department facing the main bank of elevators. 


A SCHOOL YEAR BOOK OF MERIT 


HE Silhouette is quite an extraordinary 
T volume that has come to hand, being the 
student’s book published by the students and 
director of the Traphagen School of Fashion 
and indispensable to the student of design, it 
matters little whether of dress or decoration. 
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It is full of illustration. It reflects great credit 
not only upon the school, but the initiative of 
the faculty led by the genius of Ethel 
Traphagen, founder of the organization. 





THE NEW BLOCK STORE 


CCORDING to information concerning the 
new $1,000,000 eight-story building pro- 
ject of the William H. Block Co., Indianapolis, 
this new addition to the Block store together with 
the remodeling of the present structure will create 
one of the finest structures of its character. It 
will have a frontage of 195 feet on Illinois Street 
and 202.5 feet on Market Street, with a total of 
386,000 square feet of floor space, including the 
basement and sub-basement, which practically 
doubles the present area. 

The principal entrances to the building will 
be through an arcade having two openings on 
Illinois Street and one on Market Street. The 
arcade will be lined with show windows combin- 
ing glass, bronze, marble, and unique lighting ef- 
fects, which will more than triple the window 
space of the present building. 

Three entrances will lead from the arcade to 
the store and there will be two direct entrances to 
the downstairs store. 

The new building is to be strictly modern in 
architecture and will incorporate everything pos- 
sible in the way of merchandising convenience 
and equipment. 

The business which was incorporated in 1907, 
at which time M. S. Block and R. C. Block, sons 
of the founder, entered the business, was founded 
in 1896 by Wm. H. Block, Sr., who died in 1928. 
The present officers of the company are the 
widow, Mrs. Amelia Block, president; M. S. 
Block, vice-president ; E. A. Block, secretary, and 
Rudolph C. Block, treasurer. 





LOVEMAN, JOSEPH & LOEB DOING BUSINESS 
DESPITE FIRE 
N MARCH 10th the entire building of 
Loveman, Joseph & Loeb, located at Market 
& 10th St., Birmingham, Alabama, was burned to 
the ground. However, within about fourteen days 
after the fire, the firm started up business again 
in the Parisian Building where they occupy five 
floors, and from latest reports are doing very 
well in the new location. It is not yet certain 
whether the old store will be rebuilt, but there is 
every indication that it will. 








NATIONAL COTTON WEEK 


THIS YEAR’S HOME FURNISHINGS WILL PLAY 
A PROMINENT PART 


N THE celebration of 

National Cotton Week, 
which occurs this year on 
the week of May 14-19, the 
home furnishings depart- 
ments of the country will 
occupy a prominent place. 
Apart from the fact that 
National Cotton Week this 
year coincides for the first time with the annual 
Cotton Carnival at Memphis, Tennessee, and that 
balls and festivals of various sorts are to be held 
in other parts of the country the general empha- 
sis on cotton materials will tie in with department 
and specialty store activities with reference to 
curtains, draperies, slip covers, summer furniture 
and summer floor coverings. 

Upholstery and drapery buyers, because of 
the nature of their wares, are alive always to 
the recurring seasonal opportunities for the in- 
troduction of change, new styles, new fabrics, tex- 
tures, colorings, etc. Few other stocks of the de- 


partment store, apart from wearing apparel, are 





as fortunate in their natural tieup of new mer- 
chandise with the changing seasons. 

Spring and fall, with their semi-annual 
house cleaning customs, literally force attention 
upon the increasing shabbiness of permanent fur- 
nishings and as a natural consequence practically 
every home furnishings department in either the 
department or specialty store puts its best foot 
forward in its spring and fall presentation of 
desirable new furnishings and replacement ma- 
terials. 

To definitely tie up these semi-annual de- 
partmental promotions with National Cotton 
Week, the Cotton Textile Institute, Inc., N. 
has listed for the benefit of the upholstery, 
drapery, and floor covering buyer, and also for 
the furniture buyer, a number of significant items 
for promotion during the celebration period. 

For the benefit of our readers who have not 
received or who have mislaid the promotional 
pamphlets issued by the Cotton Textile Institute, 
we reproduce herewith the material relating to 
the departments we have mentioned. 





Draperiges—In your National Cotton Week pro- 
motion, emphasize the importance of draperies and 
upholstery fabrics of cotton in modernizing the home at 
moderate expense. The striking effects obtainable 
with smart, new, decorative cotton fabrics can be 
illustrated with all-cotton Model Home displays in 
your budget Houses, Room Corners, or window dis- 
plays. Such displays fill Madame Customer with the 
desire to modernize her own surroundings, and show 
her how she can do it with cotton fabrics and still keep 
within the budget. 

Emphasize also, the desirability of carrying the 
modernization movement into the porch and sun room— 
the most lived-in rooms in summer. 

New TextureEs—Many handsome weaves of cot- 
ton produce results formerly obtainable only with more 
expensive materials. Homespun effects are one of the 
most important styles. They follow the trend toward 
modern textures, yet are equally good in Colonial, Pro- 
vincial, or English rooms. 

Dress Fasrics—The use of dress fabrics continues 
to be a significant decorative note. The new wide-wale 
piques and boucles are sophisticated and smart; cotton 
tweed weaves in neutral and bright tones, voiles, dimi- 
ties and ginghams continue in demand. 

CHINTZES AND CRETONNES IN New Des:cns—In 
addition to the perennial florals, be sure to have a good 
representation of the new Classic Modern designs, with 
lyre, wreath, swag, and ribbon motifs. These are good 
in American Colonial, Provincial, Directoire, Empire 
and English Regency rooms, as well as in Classic- 
Modern schemes. 

Sorry Cotors in strong clear tones are growing in 
importance, with medium to deeper tones of browns, 
blues, greens, and yellows cited as leaders in fabrics 
with marked texture interest. Plain color glazed 
chintzes are much used, often with white accents. 

Upuotstery Farrics—Cotton tapestries, homespuns, 
and the interesting textured cottons are good, and 
many pieces are being done over with permanent cov- 
ers of smart chintzes. 

ENSEMBLE SELLING should be done wherever pos- 
sible, to increase the unit sale. Feature complete win- 
dow schemes—overdraperies, glass 
curtains, and hardware. Show 
ensemble combinations in yard 
goods, together with cords, tape, 
and necessary incidentals. Show 
bedspread, dressing table skirt, 
and window draperies to match. 
Suggest the advantage of having 
two sets of bedroom ensembles to 
bring hot weather freshness to the 
room. 


(Continued on page 52) 
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SOME POPULAR WALL PAPER BPATTERRSS 
FOR SPRING AND SUMMER USE 


At the top left is a pattern shown by Richard E. Thibaut, Inc., depicting water lilies printed in various 
shades of gray against a white ground. 


In the center is a ribbon lattice design in soft yellow against a green ground, shown by Becker, Smith & 
*age. The roses and foliage are in brilliant natural colors. 


At the top right Thomas Strahan Co. show against a cafe au lait ground a pattern outlined in a deeper 
shade, high-lighted with pure whites, and colored in pastel shades of rose and old blue. 
At the bottom left is an attractive black and white plaid design from Modernique. 
At the bottom right the W. H. S. 


Lloyd Co, display a large pattern in various shades of green against a 
white ground. 
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SEEN ALONG 
MADISON AND FIFTH 
AVENUES 


T'HERE’S No getting away from the fact that the 

decorators, especially those whose clients are 
of the so-called smart set, are still wedded to 
white in their decorative schemes. This color- 
less color is prevalent everywhere, used both 
basically and for trimmings on furniture, on 
draperies, on walls. Blues in the lighter shades 
and in the pastel tints are also popular and among 
the warmer colors, we would say that rose and 
orchid predominate. 





WE saw A chair in the modernistic style which 

was cleverly upholstered. The seat and back 
was of white suede leather but in the center of 
each was appliqued a tapestry diamond bearing a 
Directoire motif. This touch of period ornamen- 
tation was given to make the chair serviceable in 
a neo-classic room which the decorator was plan- 
ning. 





WE Have often wondered why decorators do not 


more often concern themselves with their 


clients’ dining-table appointments. It seemed to 
us observing tables loaded down with china and 
silverware entirely out of harmony with the din- 
ing room’s other decorations, that the taste and 
advice of a decorator in this field might be valu- 
able. A woman decorator on Madison Avenue 
was of the same opinion. She told us that she 
had built up quite a nice little business by going 
around among her clients and offering to select 
for them suitable china, glassware and silverware. 
She has found her services appreciated especially 
by those whose dining rooms are in the moderne 
style. 





AND SPEAKING of the moderne style, we must 

record the fact that the interest in it both by 
decorators and home owners is increasing daily. 
Even decorators whose work heretofore has been 
along strictly period lines, are displaying the new 
furniture and fabrics in their shops and studios. 
“We have to handle and use the art moderne,” 
one decorator said. “Our customers are in- 
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terested in it, most often not with the idea of 
using it throughout their homes but for a single 
room such as a guest room or a card room or a 
breakfast room.” 





** A YEAR AGO,” the proprietor of one decorative 
shop told us, “I had to consider price first 
in every article I bought for my stock. If I 
couldn’t buy cheaply enough to be able to sell at 
bargain prices, no matter how good the article 
offered, I couldn’t afford to bother with it. It’s 
different today. If a thing is good, I can sell it. 
Today I talk about quality instead of price.” 





AMonG decorators preference in wall papers 

seems to be given to those patterns which have 
small designs against a white ground. One paper 
that we saw in several shops was a slender rib- 
bon design, the ribbon hanging in wide deep 
loops against a chalky white ground. 





“How asout draperies for these modernistic 
rooms?” we asked one decorator, “Do you 
favor the extremely simple styles?” 

“For the strictly modernistic, yes,” he replied. 
“But in those rooms in which the modernistic 
only sets the tone and in which some furniture 
and furnishings with period tendencies are used, 
I favor the more complicated forms of draperies. 
Of course I take care not to overdress the win- 
dows but I do dress them, which is what I have 


never felt the extremely simple styles adequately 
do.’’ . 





[N PicTuREs, you can still find in the antique 

shops the indifferently good copies in oils of 

the old masters and the atrocious and unusually 

gloomy floral effects but we are glad to say that 

they have all but disappeared from the stocks of 
(Continued on page 54) 





The interest in the “moderne’”’ is increasing daily. 
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THE SILK FACED TABDPESTRY °**COLUMBUS 
DISCOVERING AMERICA’? MADE IN 1892 
BY ORINOKA MILLS 


Twenty thousand cards were used in the weaving. See text on opposite page. 
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CELEBRATING A HALF CENTURY OF SERVICE 
N the first issue of The Upholsterer, 
December 15, 1888, we had the following: 


“Although B. L. Solomon’s Sons have been 
among the leaders of fashionable upholstery 
stuffs and importers of the richest fabrics, 
it was not until four years ago (1884) that 
they entered the realm of manufacture in the 
mill located at York and Mascher Streets, 
Philadelphia. It took two years for them to 
demonstrate that there was something for 
the great bulk of manufacturers to learn 
from them in the way of design and color. 
And in those two years their success was so 
pronounced that they built a mill of their 
own, larger, more commodious on Lehigh 
Avenue and Garnet Street. Today this build- 
ing has the most approved machinery and is 
illuminated by electric light, and they have 
their own dye house.” 


In April 1885 this building was given a 
name. It was incorporated as the Orinoka 
Mills, B. L. Solomon’s Sons being the selling 
agents until 1897 when the business was di- 
vided, J. H. Solomon taking the mill control, 
and Sol and Simeon taking the jobbing end 
of the business. 

From the beginning the Orinoka Mills had 
the advantage of a background—a practical 
decorative background. The outlet of the mill 





was through a discriminative organization in 
close competition with the leaders of that day. 
Not only the Solomons but Mr. James H. 
Clarke who, from the beginning was in the fac- 
tory end, and Thomas F. Gurry who has al- 
ways styled the line has always appealed to 
an exacting trade. 

Mr. Gurry joined the old house of B. L. 
Solomon & Sons as a boy back in 1879. When 
the mill opened up in 1884 the plant was lim- 
ited to four looms, and young Gurry was held 
responsible for their successful operation. 

From the beginning they were ambitious. 
They went in for satin ground tapestries and 
a Jacquard chenille which was the prototype 
of the commercial chenilles that came in later 
through the Bromleys and George Ennis. 
Soon they were making snowflake curtains 
which had a big run. The first to place an 
order for them was McCormick of Sterling 
Welsh & Co. 

Today the little mill battery has grown 
from four looms to 645, and the Philadelphia 
mill itself covers an entire block extending 
from Somerset Street to the tracks of the 





Reading Railroad, and occupying ground 
space approximately 200 by 500 feet, in addi- 
tion to which they have a plant in York, Pa., 
where they make the same class of goods, dye- 
ing and finishing them in Philadelphia. 

The history of the business has shown 
some extraordinary highlights since the 
capitalization at $25,000 in 1885. 

From the beginning the Orinoka Miils 
have had the advantage of the good taste of Mr. 
Gurry and the uncanny skill of Mr. Clarke. 
It was up to Mr. Gurry to style the line; it 
was up to Mr. Clarke to give it quality and 
so successful was ke in his particular sphere 
that the Orinoka people were the first to have 
the nerve to come out with color fastness 
guaranteed against sun and tub. 

They used the German dyes that were 
available to the trade at large, but they out- 
Germanized the Germans, and no greater 
compliment could be paid them than accorded 
in a visit by a committee of three representing 
the dye firms whose products they had been 
using. The committee explained that in 
Germany they had been testing Orinoka fab- 
rics and that as the colorings stood up much 
better than the coloring of any other factory 
in Europe where they used the same dyes, 
they would like to know what particular meth- 
ods were used to attain such a result. 

{ doubt that Mr. Clarke revealed any of 
his secrets, but he had a number of tricks up 
his sleeve and could always accomplish un- 
usual results. 

The firm’s great success may be attrib- 
uted directly not alone to their skill or work- 
manship or their style and good coloring but 
also to their loyalty to the merchandise trade. 
They have always sold only to the jobbers; 
furniture manufacturers and merchandisers, 
and the variety of their productions covered 
every possible phase of the subject from 
Colonial, lindsey woollsey stuffs of thirty 
years ago, jaspe cloths, armures, casement 
cloths, velours, fabrics for all the periods, in- 
numerable services—that has been their 
stronghold—variety plus quality. 

At the time of the Chicago Exposition, 
1892, there was little display of American- 
made upholstery goods. The Orinoka Mills 
attracted attention and were given a gold 
medal. They showed the Columbus panel, a 

(Continued on page 55) 






PACIFIC COAST NOTES 


The exhibit of interiors to be held at San 
Francisco in April under the auspices of the 
Northern California Chapter of the American In- 
stitute of Decorators promises to be an outstand- 
ing event. A suitable building at 500 Post Street 
has been taken over and will house a general dis- 
play, featuring present trends in interior decora- 
tion, made by the group as a whole, with six 
individual exhibits made by leading decorators 
of the city. The general exhibit will be arranged 
under the direction of Arthur Baken. The 
members taking part in the exhibit are Arm- 
strong, Carter & Kenyon, Arthur Baken, Freder- 
ick M. Gilberd, George Hyde, Neel D. Parker 
and Katherine D. Watson, with William D. Mc- 
Cann, Olga Epstein, Lee Eleanor Graham, Har- 
old Wallace, Helen Sutherland, Rina Lanzoni, 
Mary Young Hobart, Linda Avenali, Ben Davis. 
with the S. & G. Gump Co., and H. K. Lengfeld 
and Fritz E. Bauldauf, with the A. F. Marten 
Co., all of San Francisco; Harold Helwig, with 
the Penn Shops, San Mateo; Jane Campbell 
Highbie, San Jose; Gladys D. Layton, San Mateo, 
and Winifred Gray Wise, Oakland. The six in- 
dividual displays, each featuring a room of a 
different type, will be made by the S. & G. Gump 
Co., William D. McCann, Armstrong, Carter & 
Kenyon, Lee Eleanor Graham, Frederick M. 
Gilberd and the ‘A. F. Marten Company. The 
exhibition is being financed, in part, through the 
sale of tickets. 

The Retail Art Dealers’ Association has 
been organized at San Francisco to co-operate 
with the retail code authority in upholding pro- 
visions of the national retail code. Robert L. 
Gump, of the S. & G. Gump Co., has been elected 
president, Lucien Marsh and T. Z. Shiota, vice- 
presidents, and Guthrie Courvoisier, secretary- 
treasurer. Henry H. Hart was elected represen- 
tative on the code authority, with Mr. Gump as 
alternate. 


Edwin L. Turrell, of 545 Sutter Street, San 
Francisco, has taken on the lines of S. W. Heim 
& Co., formerly handled on the Pacific Coast by 
J. N. McConathy, and is moving his offices to 
816 S. Figueroa Street, Los Angeles. He will 
continue to represent the Seeley, Scalamandre 
Co., Inc. and expects to be in a better position 
than ever to serve the Coast trade. Max Heim, 


of S. W. Heim & Co., was recently in San Fran- 
cisco in connection with the new arrangement. 
The Carrillo office at San Francisco has been 
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closed and Chester M. Vallette, of Los Angeles, 
now has this line for the entire Pacific Coast. 

The Kornella Mills, Inc., which has been act- 
ing as selling agents for several southern mills 
featuring upholstery fabrics, has gone into the 
drapery field, making a wide variety of fabrics, 
and Frank H. Rank now has the drapery end 
of the line. Mr. Rank is now on the Pacific Coast 
and is making his headquarters, as usual, at 442 
Post Street, San Francisco. He also handles the 
Atkinson, Fenlon Co., Inc. line of prints. 

Miss Irma Schrag, 442 Post Street, San 
Francisco, is retiring from the field and is giv- 
ing up her lines which include those of H. B. 
Lehman-Connor Co., Inc., and Edward Maag. 

Nason & Jellett, 545 Sutter Street, San 
Francisco, are now handling the Lackawanna 
leather line, through the Pacific Hide & Leather 
Co., and are carrying a full sample line for the 
decorative trade. 

George Hodap, who formerly handled cur- 
tain materials as mill representative, with offices 
at 22 Battery Street, San Francisco, has joined 
the sales staff of Morris Brownstein & Co., cur- 
tain manufacturers, 535 Mission Street. E. C. 
Schwer, formerly with this concern, and at one 
time in charge of the drapery department of the 
Walton N. Moore Dry Goods Co., has for some 
time been with the Seneca Textile Corp., with of- 
fices in the Call Building. 

C. E. Campbell, formerly buyer of draperies 
for the basement department of The Emporium, 
and later with the City of Paris Dry Goods Co., 
San Francisco, has joined the staff of the Levy 
Manufacturing Co. and is covering the east-bay 
territory. He likewise is handling the Vogue 
curtain line of San Francisco. 

John Walker, formerly buyer of draperies 
for the H. C. Capwell Company, Oakland, has 
engaged in business on his own account at 1920 
Broadway. His position with the H. C. Capwell 
Company is being filled by Charles Higgins, for- 
merly buyer for the basement department. 

Edith Lewis, who has been conducting an 
interior decorating studio at 518 Powell Street, 
San Francisco, has moved to 821 Powell Street, 
near the crest of Nob Hill. 

William H. Cusick, vice-president and gen- 
eral manager of the City of Paris Dry Goods 
Co., and years ago head of the decorative de- 
partment of this concern, is making a trip te 
Europe on which selections of merchandise for 
many departments will be made. 

(Continued on page 56) 
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AN EMPIRE BEDROOM WITH 
WHITE PREDOMINATING IN 
ACCORD WITH THE CURRERNT 
STYLE 


A Ludwig Baumann Exhibition room. See text on page 23. 





THE 


A printed linen crash, 36 inches wide, in a hooked rug pattern. 
This material has proven very good for slip-cover work and for 
porch furniture, and the pattern comes in black, blue, and green 
grounds; also blue and rose, green and yellow, and orange and 
yellow on natural erounds. One of the newest numbers in the 
line of Atkinson, Wade & Co., Inc. 


hs 


Gi 


A silk brocade 
French period of Louis XV 
in the fabric mez asuring 


with striped effect design in the style of the 

t is a diminutive floral, the flowers 
only about three-quarters of an inch 
across. t is made up in a three-shuttle combination, 50 inches 
wide, and is obtainable in gold, henna, green, sand, peach, 
champag zne, and blue. In the line of the Meadox Weaving Co., Inc. 


RECENT 


With 
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A pleasing cotton pile fabric of new and original design, semi- 
modern in treatment, with Jaspe cut out figures on a Jaspe pile 
ground from the Southern Pile Fabric Co. division of Brooks 
Brothers Co. This fabric has snap and eye appeal and will lend 
itself as an all-over covering for odd chairs and living room fur- 
niture. The price is reasonable and in_keeping with the trade 
demand for moderate-priced coverings. Fifty-four inches wide in 
shades of rust, green, and gold Jaspe. 


inspired by an old docu- 
used during the 
fireside chairs, 


A substantial 
ment representative of the sty 
early Victorian era. It is very useful 
or luxurious sofas. 


satin ground ger | 

e widely 
for wing 
The fresh Spring-like colors so well blended 
for the pattern and coupled with the fine quality of yarn em- 


produced a_semi-formal 
It is made in ground 
rust. In the line of the 


ployed to make the satin ground has 
effect expressive of the Victorian period. 
colors of gold, blue, green, brown, and 
Orinoka Mills 


FABRIC DEVELOPMENTS 


Appended Sales Promotion Description Supplied by the Producers of the Various Materials. 











WHAT IS NEW 


BETWEEN SEASON PERIOD 
IN CURTAIN AND 


SoMETHING ENTIRELY NEW IN MATERIAL for slip 

coverings in cotton and cotton and rayon 
fabrics is being shown by the upholstery depart- 
ment of the Cohn-Hall-Marx Co. These new 
texture fabrics in various types of coloring are 
offered in diagonals, plaids, checks, herringbones, 
and other interesting weaves. The same materials 
are, of course, available in weights suitable for 
draperies or furniture coverings. 





A MERCERIZED COTTON DAMASK with a wheel fig- 


ure reminiscent of Chinese fretwork is new 
in the line of the Stead & Miller Co. 





AN UNUSUAL EFFECT IN A PRINT FABRIC is a 

chintz featuring flying ducks, carrying the 
identifying name “Chesapeake” because of its as- 
sociation with Chesapeake Bay, in the line of the 
Linen Guild, Inc. 





GLASS CURTAIN POLEs fitting an ordinary 4 foot 

window, complete with suitable ends, brackets, 
and matching tiebacks, are a new development of 
the Zahn & Bowly Co., mirror and glass manu- 
facturers, East Rutherford, N. J., and New York. 
The same firm have also introduced a convex 
circular mirror with petal edge, an interesting 
decorative accessory that creates a spot of inter- 
est in any room where it is employed. The con- 
vex surface has the faculty of reflecting a com- 
plete room arrangement much as the exterior of 
a gazing globe. 





[N THE EXHIBITION of Schmieg, Hungate & 

Kotzian at PEDAC, apart from the unusual 
excellence of the furniture pieces, one hears a 
great deal of favorable comment concerning the 
coverings. Two chairs in particular stand out 
because of the excellence of the fabric employed, 
which we have learned is a product of Seeley, 
Scalamandre Co., Inc. 





THE PAPER FOUNDATION has announced the in- 

vention and production of a paper nail for 
building purposes. Industry has long desired a 
nail that is a non-conductor of electricity. That, 
of course, eliminates metallic nails, and glass nails 


APRIL 15, 1934 





43 


IN THE MARKET 


OFFERS SOME NOVELTIES 
DRAPERY FABRICS 








would be too brittle. After long experiment a 
paper nail has been invented that by means of 
hydraulic pressure can be made so tough and re- 
sistant that it can be driven into a hard-wood 
plank without breaking or bending. 





MMcpratney PRINTs attracted an appreciative au- 

dience at the special exhibition given by Mc- 
Cutcheon & Co., featuring Ruth Reeves’ Hudson 
River designs. One shows as the principal mo- 
tive, West Point, another Tarreytown, and others - 
Newburgh, Kingston, and Poughkeepsie. They 
run in the loose weave style and it’s quite prob- 
able that the collection will be sent over the coun- 
try and shown in many of the leading department 
stores. 





‘THE INCORPORATION OF A VALANCE TREATMENT 

with matching tiebacks, ready-to-hang, is a 
feature of a new line of attractive lace curtains, 
with special appeal for bedroom use, by the 
Bromley Mfg. Co. In a series of lacy effects and 
in such colors as Paris, ivory, and drapery ecru, 
these curtains are offered in a range 36 inches 
wide by 2, 2%, or 2% yards, this measurement 
being exclusive of the heading at the top. 





WE WOULD LIKE TO CALL ATTENTION to the hand- 

loom woven products suitable for upholstery 
coverings and hand-loom woven and crocheted 
rugs made by the New York Association for the 
Blind. The products of these sightless workers 
are excellent in every respect, and we believe the 
decorative trade could help support the Society by 
using their fabrics here and there throughout their 
decorative contracts. 





AANNOUNCEMENT IS MADE that the Chase Brass 

& Copper Co., a firm well known ‘in the dec- 
orative accessories field, is entering the electric 
lighting fixture business. During the past six 
months they have evolved definite ideas and pol- 
icies regarding fixture types, methods of distribu- 
tion, etc. The line is newly designed in every 
part and detail and contains no fixtures assembled 
from miscellany of other lines. The new line will 
be displayed in Chase Tower in May. 
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RECENT IMPROVEMENTS in the Newell Pinless 

Curtain Stretcher consist in,the baking on of 
the white enamel finish providing a surface that 
will last indefinitely. The outstanding feature of 
this pinless stretcher is the patented measuring 
marks which enable the user to stretch her cur- 
tains back to their exact size. 

The Newell Pinless Curtain Stretcher is ap- 
proved by Good Housekeeping and it is packed 
complete with special hanging hooks and full in- 
structions in individual mailing tube containers. 
The new finish is guaranteed for life. 









NEWS OF THE INDUSTRY 





THE AMERICAN CYNAMID & CHEMICAL CORPORA- 
TION, sponsors of the moth-proofing service 
known as Konate, have removed from 535 Fifth 
Avenue to 30 Rockefeller Plaza, New York. 
(THE ANNOUNCEMENT of the first golf tourna- 
ment of the season under the auspices of the 
Philadelphia Carpet and Upholstery Club informs 
us that this event will take place at the Cedar- 
brook Country Club, Ogontz Ave. above City 
Line, Friday, April 27, morning and afternoon. 
Dinner at seven for non-players as well as players. 


A Group comPosep of E. Sydney Prichard, Al- 
bert J. Yerkes, George F. Cobourn and per- 
sonnel are organizing as successors of the Karcher 
& Rehn Co. to carry on the service of the old com- 
pany in all branches of decorating and furnishing 
—curtains, slip covers, upholstering and furniture 
renovating. The new firm is open for business 
at 1822 Chestnut Street, Philadelphia. 
FoR MANY YEARS DEPARTMENT STORE BUYERS 
have been acquainted with the curtain goods 
line of Portage Draperies Co. Since the first of 
the year, however, this company has been manu- 
facturing ready made curtains in their plant at 30 
W. 26th St., New York. It is now possible for the 
department store buyer to purchase Portage cur- 
tain materials and ready made curtains of the 


same high quality in one visit at their showrooms 
at 230 5th Ave. 


NEW DRAPERY FIRM 


A NEW ORGANIZATION under the title of the Bed- 
ford Drapery Company, Inc., has’opened for 
business at 39 Bedford Street, Boston, Mass.. to 


APRIL 15, 1934 


THE UPHOLSTERFR AND INTERIOR DECORATOR 





- deal in curtains and draperies, and to undertake: 






also interior decorating. The firm is composed 
of two well-known buyers, Arthur B. Moulton, 
formerly with R. H. White & Co., and Roy F. 
Pond, formerly at Gladding’s, Providence. The 
business, which opened on April 9, carries a spe- 
cialized line of curtains and draperies with facili- 
ties that will permit them to extend into the in- 
terior decorating field as conditions may warrant. 
THE UPHOLSTERER joins with their many friends 
in wishing them every success in their new ven- 
ture. 


JOBBING CODE AUTHORITY OPENS 
HEADQUARTERS 


GPACE FOR HEADQUARTERS of the Upholstery and 
Decorative Fabrics Association of America 
has been leased at 501 Madison Avenue. The 
association is the representative organization of 
the jobbing industry and it also includes the Code 
Authority of that section of the industry. 

The officers of the association are: President, 
Paul H. Gadebusch, of F. Schumacher & Co.; 
vice-president, Franklin I. Judson, of Stroheim 
& Romann; secretary, H. B. Lehman, of H. B. 
Lehman-Connor Co., Inc., and treasurer, M. H. 
Rogers, of M. H. Rogers, Inc. 

The Code Authority consists of Paul H. 
Gadebusch, chairman, together with Franklin I. 
Judson, J. H. Kirtland and T. L. Felber, A. Pres- 
cott Whittier is executive secretary of the Code 
Authority. 


INDIAN POTTERY TO BE DISPLAYED AT 
CHICAGO FAIR 
‘THE SAN ILDEFONSO INDIANS of the American 
Desert, Southwest, reputed to be the finest pot- 
tery makers among North American primitives, 
are to have a part in the Century of Progress this 
year. A group of members of the tribe will be 
brought to Chicago in May and will build adobe 
huts in the pottery exhibit just as they build them 
in San Ildefonso and other Pueblo settlements. 
Shipments of their own clays will be brought 
to Chicago, together with the various necessary 
appurtenances including the native shrubs, herbs, 
and roots used for coloring matter, and these 
primitive types of pottery, shaped entirely by 
hand and where no pieces are duplicates, will be 
produced in close proximity to an adjoining dis- 
play working 24 hours a day and operating a 
modern rotary kiln, 24 feet in diameter, with an 
output of 6,000 pieces a day. 
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NEW SURE-FIT SLIP COVERS 


~JOSEPH A. KRASNOW, of the Sure-Fit Products 

Co., Philadelphia, recently stated that several 
of the popular wing davenports and chairs have 
been added to the many styles for which Sure-Fit 
ready-to-put-on-Furniture Slip Covers are made. 
He also said that new fabrics have been included 
in this year’s array. Maple Leaf, the newest in 
gay cretonnes for slip covers, is a guaranteed sun 
and tub fast material with a beautiful large flow- 
ered pattern. The sturdy material added is Vari- 
tex. It is rough textured and durable. 


FURNITURE LINES SHOWN BY THE GEO. P. 
REINHARD CO. 


AT THEIR WARE ROOMS at 218 E. 37th Street, 

New York, the George P. Reinhard Co., Inc., 
have on display the lines of the following furni- 
ture manufacturers. 

Barnard & Simonds Co., showing reproduc- 
tions of tables, chairs, and occasional pieces for 
the living room and dining room in oak, maple, 
mahogany, and walnut; The Charlotte Furniture 
Co., showing authentic reproductions of dining 
room and bedroom furniture in pine, cherry, oak, 
beech, maple, walnut, and mahogany; Grand 
Ledge Chair Co., showing maple living room fur- 
niture, dining room chairs and occasional chairs 
in all periods and woods; the Schoonbeck Co., 
showing upholstered furniture; the Nichols & 
Stone. Co., showing Windsor chairs, and the 
Ramseur Furniture Co., showing inexpensive bed- 
room furniture in maple, walnut and mahogany. 


- NEW IN STEAD & MILLER LINE 


AFTER AN INSPECTION of the new fabrics now 

being shown by Stead & Miller one is con- 
vinced that this line is their outstanding achieve- 
ment in the styling of upholstery and drapery 
fabrics to suit many tastes. 

Novelty weaves and damasks predominate. 

Not only is there a wide variety in pattern, 
ranging from the early American to the modern- 
istic, but each pattern is new and styled with 
careful appreciation of the decorative demands of 
today. All the new shades and colors are in- 
cluded, some patterns being shown in twelve 
colors. Today’s prices prevail. 


MARKETING THE ZIPPEROFF SLIP COVER IDEA 


A NEW corporaTION has been formed for the 
purpose of placing upon the market the “Zip- 
peroff” slip cover principle, a slip cover applica- 
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tion for which patents were granted some months 
ago as referred to.in the May (1933) number of 
this magazine. The new organization, which has 
taken the name of the Raymac Corp., with head- 
quarters at 40 Worth St., will control the licens- 
ing of the Zipperoff principle and will arrange 
for its use. by slip cover makers, manufacturers 
of fabrics, jobbers and others who are connected 
with the business of slip cover manufacture. Job- 
bers will enter the picture as lessees of Zipperoff 
rights on a royalty basis. By this plan customers 
of the jobber, who is a lessee of the Raymac Corp., 
can arrange for his customers to also obtain lease 
rights on a modified system of royalty payments. 

The Zipperoff principle provides for the cov- 
ering of all kinds of upholstered furniture with 
an applied Zipper attached covering, removable 
and replaceable at will following the Raymac 
Corp. specifications and utilizing only Sanforized 
fabrics. The Corporation is composed of Albert 
T. Scott, Geo. P. Kay, S. P. Tamport, E. N. 
Morris and E. H. McKittrick. W. C. Fisher, 
formerly of W. & J. Sloane and in whose depart- 
ment the Zipperoff principle was developed, is in 
charge of promotion work. 


NEW DISTRIBUTING FIRM 


A\NNOUNCEMENT is made of the formation of a 

new concern under the title of Vilmar Asso- 
ciates, Inc., who will act as exclusive distributors 
for the products of the tapestry and pile fabric 
looms of the Artroom Corporation, Philadelphia, 
Pa. The styling also will be directed by the Vil- 
mar Associates. Sales headquarters are located 
at 183 Madison Ave., N. Y., while for the time 
being the office in the Republic Bldg., Chicago, of 
the Artloom Corporation will be continued by the 
new concern under the supervision of J. I. Mc- 
Cauley. 

The new corporation is composed as follows: 
F. T. Vilmar, president; H. P. Faris, vice presi- 
dent; Ian B. MacCallum, vice president; D. P. 
Underhill, secretary and treasurer, 

Mr. Vilmar has been identified with the 
trade for the past twelve years with Collins and 
Aikman Corporation and L. C. Chase & Co., Inc. 
Mr. Faris was associated with the Valentine 
Seaver Co., and S, J. Campbell Co. Mr. Mac- 
Callum has for the past ten years been with Col- 
lins & Aikman Corporation. Mr. Donald P, Un- 
derhill was connected for a similar length of time 


with L. C. Chase & Co., Inc. 











WITH THE 
BUYERS 
AND SELLERS 


Aupouay: A. M. Audouay, formerly buyer 
of curtains, draperies and floor coverings for the 
American Department Stores Corporation, has 
become affiliated with McGreevey, Werring & 
Howell, resident buyers of New York, where he 
will occupy a similar position. 

Hiceins: Charles Higgins, recently buyer of 
draperies for the downstairs department of the 
H. C. Capwell Co., Oakland, Calif., has been 
made drapery buyer for the upstairs department. 

CuHecKeER: N. R. Checker, of the Indo-Per- 
sian Fine Art Co., has returned from India where 
he visited important manufacturing centers and 
arranged for new lines of printed fabrics and 
rugs. 

McNas: William J. McNab, in charge of 
the New York office of the upholstery fabric divi- 
sion of the Artloom Corporation for about two 
and a half years, has joined the sales force of 
the Rosemary Sales Corporation. He will assist 
Gus Hoffmann, manager of the department, and 
will take care of the New York converting and 
jobbing trade, and also some accounts in Phila- 
delphia. 

PETRICKEN : Miss R. W. Petricken, formerly 
with the interior decorating department of B. 
Altman & Co., is now buying summer furniture 
for this firm. 

FLEISCHER: Max Fleischer, vice-president 
and sales manager of Max Sandherr, Inc., re- 
turned March 17th from a month’s visit to Italy, 
Switzerland, France and Austria where he vis- 
ited the lace markets. 

Jones: J. Frank Jones, interior decorator of 
Richmond, Va., was recently appointed to the 
Code Authority for the Painting, Paperhanging 
and Decorating division of the construction in- 
dustry. 

BartLey: Leon C,. Bailey, formerly uphol- 
stery buyer for Cohen Bros., Jacksonville, Flor- 
ida, for the past two years, has resigned. No 
announcement of his future plans has been made. 

HANSEN: Miss Helen Hansen has been ap- 
pointed assistant to John Erwig, drapery buyer 
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at Carson Pirie Scott & Co.’s retail, Chicago. 
She succeeds Mrs. Frances Gray. 

Grass: Sam Glass has been appointed repre- 
sentative in the Far West for the Zenith Mills, 
Philadelphia. He will have headquarters at 444 
N. Sycamore St., Los Angeles. Mr. Glass, who 
takes the place of James Strain, recently deceased, 
is well known to the Coast drapery trade through 
his former connection with Jacoby Bros., of Los 
Angeles. 

Hivsert: Max B. Hilbert who for the past 
35 years has been with the Philadelphia Tapestry 
Mills in both the manufacturing and selling de- 
partments, resigned on April 1. Mr. Hilbert has 
made no announcement regarding his future 
plans. 


Orum: M. D. Orum, formerly buyer of 
draperies and domestics for Shillito’s downstairs 
store, has been engaged to fill a similar position 
with McAlpin’s, Cincinnati. 


PALMER: A. J. Palmer, formerly drapery 
and floor covering buyer for W. M. Whitney & 
Co., Albany, N. Y., has resigned. He has made 
no anonuncement concerning his future plans. 


PELL: Leslie G. Pell, who recently assumed 
charge of the interior decorating department of 
B. Altman & Co., has resigned. Mr. Pell was 
formerly for several years in charge of the up- 
holstery department of W. & J. Sloane and has 
made no announcement of his future plans. 

Map.eson: Louis Mapleson, for several 
years in the upholstery department of B. Altman 
& Co., first as assistant buyer and later in charge 
of heavy goods, has resigned to assume charge 
of the drapery and floor covering departments 
of W. M. Whitney & Co., Albany, N. Y. 

ARMsTRONG-McBain: Kenneth E. Arm- 
strong has been elected to the position of assist- 
ant comptroller of Marshall Field & Co., in line 
with the recent establishment of the Comptroller’s 
Division. Hughston M. McBain has been elected 
assistant treasurer. This will not change his offi- 
cial position as assistant to the president. 

GAITHER: Our attention has been called to 
a statement in the March UpHotsterer to the ef- 
fect that Warren H. Straw has been placed in 
charge of the rug and drapery department of the 
M. L. Parker Co., Davenport, Iowa. This item, 
taken from a newspaper dispatch, is incorrect. 
These departments at the M. L. Parker Co. are 
leased departments under the control of the 'S. 
P. Brown Co., and are in charge of Chas. H. 
Gaither who has been the executive representative 
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of the S. P. Brown Co. in that store since No- 
vember, 1932. 

ANDERSON: P. J. Anderson who has for- 
merly represented Luth & Powers and the Gobelin 
Fabrics Co., has engaged with the Scranton Lace 
Co. to represent their lines in a territory compris- 
ing complete or partial sections of Ohio, Illinois, 
Michigan, and Wisconsin. Mr. Anderson will 
cover his territory by automobile, and left New 
York March 24th to commence his initial trip. 

Patton: C. R. Patton, formerly with the S. 
P. Brown Co., is to be in charge of a leased unit 
to be opened by the S. P. Brown Co., in the store 
of the William Hughes Co., Inc., Evansville, Ind., 
about April 25. The lines handled will include a 
complete assortment of draperies, curtains, floor 
coverings, lamps, blankets and various kindred 
items carried in departments of this type. 


FACT AND COMMENT 
(Continued from page 18) 


to possess this quality in a measure, but when 
the decorator goes too far in making his 
rooms striking or the stylist or designer ex- 
ceeds the true measure of this attribute in the 
patterns. he creates, the results are not quite 
as hoped for. “Strikingness” in design whether 
expressed in the flow of line or the combina- 
tion of colors is like the dash of bitters one 
must add to the cocktail to give it a tang but 
which if used in excess spoils the drink. 

This comment is brought forth as a result 
of an inspection the writer recently made of 
a newly decorated home. The decorator em- 
ployed was given carte blanche and permitted 
to exercise his artistic preference to the limit. 
The result which he achieved is beyond all 
else, striking. Upon entering every room one 
is almost literally taken aback and forced to 
pause and observe. In every room the deco- 
ration dominates the room rather than deco- 
rates it. One can’t get.away from that deco- 
it presses itself:upon one’s conscious- 
ness to the extent that one is-aware of it con- 
stantly calling out for attention, 

Yet in none of the rooms is there saything 
which in itself or in combination with the 
other things is criticizegble excépt Sasrit. con- 
tributes to the over striking: atmosphere of 
the room. Every design”in ‘fabrics’ in floor 
coverings, in wall paper is aesthetically all 
right but each .is..too nov ot, , et sensational, 
too striking. Gf 4. ws 


ration; 
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RECENT MERCHANDISE 
INQUIRIES 


A department of information concerning stock items 
that can be profitably handled by up-to-date stores. 


276. White sheepskin rugs clipped short and 
very often sculptured in a decorative design. 


277. A form of pliable woven furniture composed 
of strands of coarse fiber bound together by 
twine to a diameter of about one-eighth 
of an inch, the entire chair surface being 
composed of this material tightly woven 
after the manner of the fiber chair. Un- 
doubtedly this inquiry referred to the ‘‘grass’’ 
twine chairs formerly made in Wisconsin 
but so far as we have been able to learn no 
longer available. 


278. Cast brass pole ends of unusually sturdy 
character, finely finished in various modern 
styles. Also the same thing in_ brass, 
aluminum, and bronze. 


279. Two specially named types of furniture 
frames for upholstering—a chair frame under 
the name ‘‘Tuxedo’’ and a sofa under the 
name ‘‘Parsons.”’ 


280. Metal holdbacks with cameo ornaments, 
particularly the hinged type that may be 
used in conjunction with a swinging crane. 


281. Scenic wall paper 40 inches wide. 


282. Wall paper to simulate knotted pine used 
frequently in conjunction with maple furni- 
ture. The pattern shows the end joints of 
the boards as if pinned with wooden pins, 
Available in two colors. 


283. Information regarding machines for washing 
carpets and rugs, both the type used for 
scrubbing a carpet attached to the floor and 
the type through which a rug being fed 
into the machine is subjected to both scrub- 
bing and agitation and partially dried by 
vacuum before it emerges in the clean state. 


284. Ticking in pastel shades. 


285. Swedish and Norwegian peasant type furni- 
ture. 


Sources of supply for the above items will be given on 
request. If you have a need for any item of merchan- 
dise, the source of which is unknown to you, we will 
gladly try to supply this information. 











Many interior decorators lose sight of the - 
fact that interior decoration should serve only 
as a beautiful and not too obtrusive back- 
ground to living and should never be planned 
so as to call excessive attention to its own 
excellences or to the decorator’s own cleverness. 
Such decoration pleases us first but soon becomes 


tiresome to everybody. 


J.B.H. 
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BUYER OPINIONS CONCERNING READY-TO- 
HANG DRAPERIES 


(Continued from page 25) 


2. Answer. By the yard because it aids 
workroom, gives employment. 


Milwaukee, Wis. 1. Answer. Sales are 
hindered. 
2. Answer. Sales of yardage. 


Charleston, S. C. 
either way. 

2. Answer. Ready-to-hang curtains. 

Grand Rapids, Mich. 1. Answer. Helped. 

2. Answer. Ready-made curtains. 

Omaha, Neb. 1. Answer. Helped. 

2. Answer. From the ready-to-hang drapes. 

Pittsburgh, Pa. 1. Answer. Hindered. 

2. Answer. By the yard. 

Vicksburg, Miss. 1. Answer. Helped by 
display only. Ready-to-hang draperies have been 
a total flop as far as we are concerned. 


1. Answer. Not affected 


2. Answer. Yard goods. 

Houston, Texas. 1. Answer. Helped. 

2. Answer. Ready-to-hang. 

Ogden, Utah. 1. Answer. We have very 


few ready-to-hang draperies. We make them to 
order. 


2. Answer. By the yard. 


Sioux Falls, S. Dak. 1. Answer. Helped 
somewhat. 

2. Answer. Goods by the yard. 

Portland, Ore. 1. Answer. Helped. 

2. Answer. Ready-mades. 

Minneapolis, Minn. 1. Answer. Helped. 

2. Answer. Ready-to-hang curtains. 

Seattle, Wash. 1. Answer. Hindered. 

2. Answer. Yardage. 


To summarize these various replies briefly :-— 
Sales are reported to have been helped by eight 
of the cases cited; volume sales are thought to 
have been hindered in four of the cases cited, 
and the remaining four are somewhat noncom- 
mittal. 

Summarizing the second question :—Volume 
is preferred from ready-to-hang sales by six of 
our correspondents; eleven prefer volume sales 
to come from the sale of goods by the yard, 
while one has no preference “so long as volume 
is maintained.” 

What is perhaps of greater importance is 
the expression of opinion of these same buyers 
as to the outlook for Spring in their various de- 
partments. 

In answer to the question, “What is the out- 
look for Spring in your department as compared 
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with last year?” the following replies are inter- 
esting in their prophecy concerning the business 
outlook. 

Ogden, Utah. Better. 

Vicksburg, Miss. About 30% increase. 

Rochester, N. Y. We are looking for fair 
business this year and think it will be better than 
a year ago. 

Milwaukee, 
very busy. 

Pittsburgh, Pa. 20% increase. 

Seattle, Wash. 30% better. 


Wis. Better and workroom 


Philadelphia, Pa. 25% better than last 
Spring. 
Buffalo, N. Y. Much better; increase 10% ; 


better goods selling. 

Toledo, Ohio. Much better. 

Sioux Falls, S. Dak. Considerably better. 

Syracuse, N. Y. Very good. At least 25% 
increase. 

Grand Rapids, Mich. Much better. 

Omaha, Neb. I believe we will have a large 
volume business. 

Portland, Oregon. Better. 

Minneapolis, Minn. Greatly improved. 

Charleston, S. C. Good. 

Our Syracuse correspondent adds the follow- 
ing interesting pronouncement: 

“Today is a day of ‘individual desires.” Any 
sales person with a little of creative ability can 
make yard goods and trimming pay big ‘divi- 
dends.’”’ 


OBITUARY 
CHARLES C. VosBURGH 


HARLES C. VOSBURGH, one of the bet- 

ter known buyers in the upholstery trade, 
and who during his career as a buyer served many 
firms including the John Shillito Co., Cincinnati; 
the Willson-Chase Co., 
St. Petersburg, Fila.; 
Ware’s, Inc., New Ro- 
chelle, and others, 
and who engaged in the 
decorative business in 
Flint, Michigan, after- 
wards moving to East 
Orange, N. J., where 
he opened a_ store 
known as the Orange 
Drapery Shop three 
and one-half years ago, 


died as a result of a 
heart attack on February 10th. 















er- 
ess 


air 
an 


9m 


ast 


lo ; 


ge 


ny 
an 
vi- 


et- 
de, 
ny 
ti; 


.% 
-0- 
-§, 
he 


r- 
ist 
re 
re 
ge 
ee 


rO, 


> 











The deceased was born in Troy, N. Y., in 
1867. He is survived by his widow, Mrs. Carey 
F. Vosburgh, and by a daughter, Miss Leonora 
M. Vosburgh. The business, which is being car- 
ried on for the benefit of the family, is under 
the management of Miss Fan LeVerrier. 


Rosert THOMPSON DUNCAN 


HE DEATH of Robert Thompson Duncan, 

who represented Luth & Powers for about 
twelve years prior to his retirement in 1932, re- 
moves from the list of retired veterans one whose 
life was intimately associated with many old-time 
firms. 

The deceased, who passed away at his home 
in Queens Village, L. I., on March 15, had 
reached the age of seventy-five years. His career 
dates back to the upholstery department of A. T. 
Stewart & Co., where he began as a salesman 
with the late Felix J. McCosker in 1875. Three 
years later he joined the upholstery staff of Ar- 
nold Constable & Co., then in charge of Mr. Whit- 
ney, and later engaged with Weschler & Abra- 
ham, predecessors of Abraham & Straus, Brook- 
lyn. For a time he traveled New England for 
B. L. Solomon’s Sons. He then went with R. 
H. Macy & Co. as manager of their upholstery, 
rug and carpet department, remaining with them 
for five years. Following this he was successively 
with H. O’Neill & Co., Sixth Avenue, as manager 
of their upholstery and rug department; with 
Ehrich Bros. as drapery buyer, and later with 
the Fair Store, Cincinnati, leaving this last firm 
to join the staff of Luth & Powers. 

Deceased was known as a skilled and capable 
department manager with a notably courteous 
treatment of his subordinates as well as of visit- 
ing upholstery salesmen. 

Interment was at Woodlawn Cemetery. He 
is survived by his widow,’a son, and two daugh- 
ters. 


SPECIAL NOTICES 


Advertisements under this heading—HELP WANTED, 


POSITION WANTED, em - wae minimum charge 

$1.00; FOR RENT, 10c a mimum charge $3.00. 

FOR SALE or BUSINESS C OPPORTUNI TIES, 10c a 

word, minimum $5.00. Advertisement set in Ais "CA PI- 

TAL LETTERS, double above rates. BOXED ADVER- 

TISING, $15 per inch, $25 two inches. Clnified adver- 
tisements payable in advance. 


CONNECTION WITH UPHOLSTERY MILL 

WANTED for sole distribution or to produce ex- 
clusive line. Efficient organization will carry and finance 
stock. This proposition should interest manufacturers 
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needing additional outlet for their production. Address 
“Finance,” care The Upholsterer. 


CURTAIN SALESMAN with following in the trade 

wanted for Southern and Southwestern territory on 
commission basis. No objection to other non-conflicting 
lines. Stone-Cline Curtain Company, 33 Harrison Ave., 
Boston, Mass. 


SALESMAN connecting department and furniture 
stores in New Orleans wants lines, drapery, house- 

furnishings, gifts, toys, furniture. Commission basis. 

Joseph Villasana, 950 Taft Pl., New Orleans, La. 


WELL KNOWN MANUFACTURER of fine custom- 

made furniture frames desires representatives calling 
on better upholstered furniture manufacturers and deco- 
rators. All territories. Commission basis. Address 
“Custom-made,” care The Upholsterer. 


SALESMEN WANTED calling on clubs, hotels, insti- 
tutions to sell curtains and draperies in Greater New 
York; must know line thoroughly and estimate jobs; 
drawing against earned commissions. Address “Insti- 
tutions,” care The Upholsterer. 
WANTED—Upholstery or drapery fabric line for Chi- 
cago and Middle West by salesman with entree to all 
manufacturing, wholesale, mail order and retail trade. 
Address “Entree,” care The Upholsterer. 
AGGRESSIVE SALESMAN desires to represent man- 
ufacturer to department, housefurnishing stores, etc., 
in Southern California. Only high grade lines with 
volume sales possibilities considered. L. Burson, 3930 
Tolandway, Los Angeles, Calif. 
POSITION WANTED—tTraveling or Metropolitan 
district with reliable upholstery and drapery fabric 
concern. Fifteen years experience. Satisfactory ref- 
erence. Address “B. H.,” care THE UPHOLSTERER. 














SCHUMACHER 
DOES A COMPLETE JOB 


@ Schumacher Fabrics 

@ Schumacher Trimmings 
@ Schumacher Carpets 

@ Waverly Fabrics 


(CUT ORDER) 


KF. SCHUMACHER & CO. 


Ue 1th STREET, NEW YORK CITY 








MOHAWK DISPLAY 
FOR DECORATORS 


PILGRIM HOOKED CARPET— 
True reproduction of genuine hand- 
woven New England hooked rugs. 
Twelve beautiful colonial patterns. 
FULL COLOR RANGE OF MO- 
HAWK SEAMLESS CARPETINGS 
—showing the unlimited decorating 
possibilities of these soft colorings. 
‘For information on Mohawk Rugs 
and Carpets write Mohawk Carpet 
Mills, 295 Fifth Ave., New York City. 





DRIX DURYEA, Inc. 


DESIGNERS AND 
CREATORS OF 


PHOTO-MURALS 


CUSTOM 
PHOTOGRAPHERS 


54 East 57th Street 


New York 
VOlunteer 5-7437 





THE NEWEST 
WALLPAPERS 


DISPLAYED AT 


P.ED.A.C 


These are some of the out- 
standing examples of the 
modern, neo-classic and Period 
designs 

The entire range can be seen 
at our showrooms 


PmrBAY.! 


fest 40th Street, New York City 
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REFERENCE LIBRARY 
AND OTHER NEWS 


/ \s a convenience to decorators engaged in study and 
research work, PEDAC has installed a reference library. This 
library contains technical books on all phases of the deco- 
rative arts—on the history of furniture, of fabrics, of floor 
coverings, of wall decoration and of decorative accessories 
—as well as numerous volumes describing and illustrating 
examples of fine work of the past. 


In addition there are duplicate collections of photographs 
of the best productions of the various PEDAC exhibitors 
cross-indexed for ready reference. These photographs will 
be shown only to decorators. 


A staff librarian is in attendance to aid decorators to 
obtain in the shortest time the books and photographs needed. 


As there is but one volume of each book in the library, 
it will be necessary to do all reference work on the premises. 
However, should a client care to purchase any of these books, 
full information as to price and publisher will be furnished 
upon request. Although the PEDAC office will be glad to 
assist in forwarding book orders, all payments will be made 
directly to the publisher by the purchaser. 


Exhibitors who are desirous of securing. data on period 
styles or designs or various processes of manufacturing may 
have recourse to the reference books of the library. 


An appropriate literary atmosphere is provided by the 
clever use of photo-murals, the arrangement and photography 
being by Wendell Mac Rae for the Select Printing Co., and 
enlargements and hanging by Drix Duryea. One wall depicts 
the history of printing with illustrations showing the Chinese 
inventor of the first movable type, Gutenberg and his first 
press, William Caxton, the first illustrated book printed 1520, 


an old type foundry and also the modern power press for book 
and newspaper work. 


The other wall illustrates the history of typography. This 
panel has reproductions of famous book printing such as the 
Gutenberg Bible, book by William Caxton, John Eliot's 
Indian Bible, the first Bible printed in America, Poor Richard's 
Almanac, the history of English newspapers for the last three 
hundred years and finally present day newspaper production 
and distribution. The center panel shows samples of work 
printed by the Select Printing Co. a 

The forthcoming annual convention of the American 
Institute of Decorators, beginning the week of June 18, will 
be held at PEDAC Galleries at the invitation’ of the 
PEDAC organization. Exhibitors are planning especially 


_ attractive displays for this event which will bring a great 


many visitors from the various chapters all over the country. 


An exhibit of unusual interest which has been recently 
added is that of the Eagle-Ottawa Leather Co. A beautiful 
arrangement of attractive colors and finishes of various types 
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of leathers centers around a miniature shaped hide. The 
pastel shades, metallic effects and crackled leathers offer 
a wide variety of choice for upholstering purposes. Their 
down cushion leathers, which are a recent development, have 
a soft finish comparable to cloth. All these leathers may be 
had in special colorings to meet requirements. 


Many exhibitors have changed their displays coincident 
with the approach of Spring. Among these is, Modernique, 
who, stressing textures at this time, show a variety of 
these types of wall papers. They include fabric effects, 
grass cloth, metallic finishes and imitation leathers such as 
suede, reptile, and full grained skins. 


F. Schumacher & Co. have added a beautiful selection of 
fabrics in fresh spring colors. Tones of jade, chartreuse, 
and lettuce green, turquoise, hyacinth, and delhi blue, as 
well as cerise, crimson, citron, and ecru give a very smart 
appearance to their lovely damask, brocades, and novelty 
weave fabrics. 


In the cleverly arranged display of Seeley Scalamandré are 
fabrics in blué, beige, chocolate, gold and tan artistically 
draped with a thought to pleasing color harmony. Most of 
the fabrics are of zig-zag stripe in plain colors, although 
the blue and'beige damasks have small floral designs. 


The most notable change is in the Thibaut display. The 
space has been divided; one-half consisting of conventional 
racks for various papers and the other half displaying a paper 
beside which is draped an appropriate fabric from their stock. 
The paper and the fabric will be changed each week. 


Additional exhibition space has been opened to the extent 
of 5,000 sq. feet on the north side of PEDAC Galleries which 
look out upon a terrace. Rooms have already been built in, 
suitable for exhibits of architectural woodwork, furniture, 
fabrics, and other decorative accessories. This now occupies 
the last bit of available space on the 10th floor, which is 
taken up by exhibitions and studios. The terraces, especially 


those on the south side, will soon be landscaped and furnished ~ 


with garden exhibits. 
Errata 


In the last issue the name of an exhibitor was incorrectly 
printed. Italian Wrought Iron Craftsmen should have been 
The Wrought Iron Craftsmen Co., Inc. 





RECEPTION HALL 


Photo-murals and photograph 
by Drix Duryea, Inc. 











Exclusive Silk Fabrics 


By 
SEELEY, SCALAMANDRE |, 
660 Madison Avenue, New York |. 





PEDAC ANNOUNCES wall paper by 


3000 


SQUARE FEET 


of additional exhibition 
space available to the 
trade. 

* 


PERMANENT EXHIBITION OF 
DECORATIVE ARTS & CRAFTS 
INC. 


Rockefeller Center New York 








7 
Modernique 


58 WEST 40th ST., 
NEW YORK CITY 


Manufacturer 
Importer 
Exporter 


PERMANENT EXHIBIT AT P.E.D.A.C. 
30 ROCKEFELLER PLAZA, N. Y. 





UPHOLSTERY 
LEATHERS 
IN 


Crackel, Metallic and 
other special finishes. 


Down Cushion Leathers 
in plain and _ pastel 
colors. 


EAGLE OTTAWA 
LEATHER CO. 
SHOWROOM 2 PARK AVE., N. ¥. 
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THAT SHADE OF DIFFERENCE 


that means PM 


The shade of difference between 
a customer’s complete and partial 
satisfaction often depends upon the | 
decorator’s ability to obtain the ex- | 
act shade of color desired. 


ps 





| 

















Our service—formerly restricted 
to rugs made to order—has been 
expanded to include carpets and 
linoleums. We believe that our ex- 
perience in color matching is unique 
and urge that you test it. No re- 
quirement is too small to engage 
our active interest and immediate 
attention. 



























































PERSIAN RUG MANUFACTORY 


2 WEST 45th STREET, NEW YORK 


1335 Se. Michigan Blvd., 620 So. Catalina St. 


Chicago, Ill. Los Angeles, Calif. 
545 Sutter St., San Francisco, Calif. 

























































































Offering exceptional and prompt service as wholesale 
distributors of 


RUGS, CARPETS & LINOLEUM 



































BIGELOW WEAVERS 

e GLANZ e ARMSTRONG LINOLEUM 

ATCHO LYMOUTH 

BEHM & OZITE RUG CUSHIONS 

We cut to and lincloum f 
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625 CHESTNUT ST. SPECIAL SAMPLES fer fur- 
PHILADELPHIA, PA. nishing lodge reems, churches, 


We specialise in BIGELOW BROADLOOM CARPETS 






























































A COMPREHENSIVE 
LIBRARY FOR THE 
DECORATOR, THE STUDENT 
THE WORKER— 





























Write for our new circular 
describing all of our publica- 
tions in detail. 

















CLIFFORD & LAWTON, INC. 
373 FOURTH AVE., NEW YORK 





























NATIONAL COTTON WEEK 
(Continued from page 35) 


DressinG TABLE Skirts—Always a fast selling item 
and worthy of special promotion. Show new and in- 
teresting styles for both made-to-order and yard goods 
sales. 

Reapy Mape Draperies merit a special promotion 
in different price ranges. Include some of the newer 
homespun effects if possible, in addition to chintzes. 

Sire Covers—Suggest them as a means of changing 
the color scheme of a room inexpensively, of freshen- 
ing up old furniture, of protecting new pieces. Pre- 
sent them in ensemble form for smartness, with floral 
designs for the large sofa or wing chair, a harmonizing 
small pattern for the smaller pieces, and one or two in 
plain colors. Checks and plaids are high style notes. 
Stress color fastness and pre-shrunk fabrics, which in- 
crease their practicability. Suggest the use of con- 
trasting trimmings—fringe, ball fringe, moss fringe are 
good. Have a promotion of ready made ones at an 
attractive price, also feature made-to-order sets. 

Curtarins—National Cotton Week is an excellent 
time to pull a “store-wide” sale of ready made curtains 
at popular prices. Have them displayed in at least a 
half-dozen advantageous spots throughout the store. 
In some departments have actual stock for sale, in 
other places—as information desks—show samples and 
take orders! Do not neglect to feature better grades 
also. 

CLoset Accessories have grown tremendously in 
popularity and importance. Your “Closet Shop” can be 
made a center of interest during National Cotton Week 
by showing a series of new ensembles, with blanket, 
suit, and hat boxes, wardrobe and shoe bags done in 
the brighter color schemes. 

Pittows—Real profit in them, if strongly pushed 
for all manner of Summer uses—on porch and lawn, as 
well as in the home. Show a variety of styles suitable 
for city apartment, country home, cottage or beach 
bungalow. 

ScrEENS—Both decorative and useful. Show them 
in smart modern chintzes, to harmonize with draperies, 
and make more sales. Suggest several uses—for getting 
plenty of air without drafts, for the summer cottage 
“dressing room,” for privacy, for hiding unsightly 
corners. 

REMNANT CLEARANCE—A little suggestive selling to 
remind customers of the uses to which they may be 
put will get rid of accumulated odds and ends and add 
to your net profits, besides attracting customers to the 
department. You might offer specials for'Lamp Shade 
Making classes. 

OtTHerR TIMELY WANTED ITEMs—Get National Cot- 
ton Week business by featuring Awnings, ready made 


_or made-to-order; Auto Seat Covers; Window Shades; 


Mosquito Netting. 


LAMP DEPARTMENT 

Promote shades of Pleated Chintz, Cretonne, Dotted 
Swiss, Organdy, and Lace. Ginghams are smart new 
notes in the lampshade field. These may be suggested 
for Summer use in many rooms, as well as for the bed- 
room where they have always been popular. 
FURNITURE 

Display Period Ensembles, especially Early Amer- 


ican, Colonial, Georgian, Modern, and Classic-Modern, 
with upholstery of the striking new cotton fabrics so 
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expertly styled and textured to harmonize with leriod 
design. It will give an additional punch to your Cot- 
ton Week promotion. 

Cotor DoMINATES THE SCENE—In furniture, as well 
as in apparel and draperies, new and exotic colors are 
used lavishly, but with fine discrimination. Leading all 
others are the whites and off-whites, greys, beiges, and 
creamy yellows; the new reds are vermilion and coral; 
for dark colors, deep chocolate brown and deep marine 
blue, both often. used with white; and burgundy; pas- 
tels are lemon and canary yellow, robin’s egg blue, 
fawn, chartreuse. Emphasize the use of solid colors 
with contrasting trim. 

SUMMER FurRNiTURE—Thousands of year-round 
sunrooms ... thousands of porches that have become 
‘summer living-rooms”...and now more time for 
people to enjoy them... what a chance for selling 
summer and fine folding furniture! And scarcely a 
home-loving woman can resist the appeal of the new 
cotton fabrics to “modernize” her sunroom, porch or 
lawn. 

Color and fabrics are the new notes, whether the 
furniture be of rattan, wood, or metal. Plain colors 
with contrasting trimmings; also highly stylized floral 
patterns, marine designs, checks and plaids. For porch 
swings and gliders many coverings are waterproofed. 
Smart suites are available, many created by famous de- 
signers for year-round use in the sunroom. 

BEACH AND FoLpING FuRNITURE—This entire field 
has undergone a most gratifying chaage, and its use- 
fulness has extended tenfold. Folding chairs are made 
for comfort as well as for convenience, ugliness has 
vanished, and there is a large variety and price range. 
Solid color canvas and painted frames have replaced 
to a great extent the gaudy stripes and varnished 
frames, even in the lower price ranges, and the result is 
most attractive. 

Feature folding furniture, beach umbrellas, cush- 
ions, hammocks, etc., for summer cottages, beach 
bungalows and summer camps, porches and that private 
nook in the back yard. 

MATTRESSES AND UPHOLSTERED Box Sprincs should 
be a big feature in National Cotton Week. 

FLOOR COVERINGS 

It is essential for consumer satisfaction that quality 
be stressed both in store buying and selling, and this is 
practical because cotton rugs of good quality are still 
inexpensive. Rag Rugs are especially suitable for Sum- 
mer floor coverings in bedrooms with Colonial or Early 
American furniture. Many people use them the year 
round. Feature rag rugs also for summer cottage and 
camp use. Hooked Rugs and Tufted Rugs are also 
good with Colonial and Early American furniture. In 
Bath Rugs, there is spectacular style interest. The most 
conservative woman will welcome a brilliant touch in 
the bathroom, so play up color, even to the bright reds 
and emerald. Other smart colors are rose beige, old 
ivory, pale green, deep blue, coral; combinations of 
peach and yellow, black and white. Blue has about 
displaced orchid for popularity. 





R. GRIFFIN of Cheney Brothers reports 

that business in his upholstery department 

has materially improved. “Business is much bet- 
ter, and to people who ask me where does it come 
from, I would say it comes from every direction.” 





MAJESTIC INSPIRES 
A PRIDE ALL ITS OWN 








QUALITY 
THAT BELONGS TO 


MAJESTIC 
ALONE 


MAJESTIC DECORATIVE ARTS, 


Incorporated 


14-16 WEST 17th STREET, NEW YORK CITY 


FIRE PLACES MIRRORS 
CORNICES PLAQUES 




















Leopold Colombe & Bro. 


Unporters and Nakers of live “Furriture 


FRENCH, ITALIAN and ENGLISH 
FURNITURE FRAMES earried in stock 


304 EAST 45th ST... NEW YORK 

















WANT MORE BUSINESS? 


Sell Konate Service 


Interior decorators are making as high as 
$80 extra profits in a week through sales of 
KONATE service. You can do it, too. 
KONATE is the only sure protection against 


no shrinkage, no disagreeable odor. Write 
for details. 


AMERICAN CYANAMID & CHEMICAL CORPORATION 





30 Rockefeller Plaza, New York, N.Y. 
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MERROW 


TRADE MARK REG. U. S&S. PAT. OFF. 





HIGH SPEED TRIMMING AND OVERSEAMING, 
OVEREDGING AND SHELL STITCH MACHINES 


of special interest to Manufacturers 
of Interior Furnishings 












































Class 60 Machine 








W rite for details regarding 


STYLES 60 W, 60 U and 60 Q 
For plain and ornamental edge finishes on Ruffled Cur- 
tains, Valances and Draperies of all kinds. 

STYLE 60 RD 
For a strong three thread edge, straight or scalloped, on 
Rayon Bedspreads and loosely woven fabrics. 

STYLES 60 ABB and 60 D3B 


For joining upholstery fabrics in a flat butted seam for 
subsequent processing. 









































Let us demonstrate the work of these machines 





on your own product. 


THE MERROW MACHINE CoO. 
24 LAUREL ST. HARTFORD, CONN. 





















































SUT 


ao. UB PATENT CrricE 

















Made of selected long staple cotton. 


MERCERIZED COTTON THREAD 
Economical and adaptable sewing thread for 
DRAPERIES. Used on Silk, Cotton and 
other Fabrics. 

Complete line of all shades in stock. 
Send for color card and prices. 


HENRY MYER THREAD MBG. CO. 
319 W. Van Buren St., Chicago, Ill. 















































PICKERS 


EXCELSIOR 


FRED. FRANKE & CO., Inc. 
Manufacturers of 


BEDDING MACHINERY 
LOUISVILLE RENTUCKY 


F. C. HUYCK & SONS 
&® ) KENWOOD MILLS, Albany, N.Y. 


Manufacturers of 





















































Kenwoop Sieve Cots 









SEEN ALONG MADISON AND FIFTH AVENUES 
(Continued from page 37) 


the majority of the decorative shops. The pic- 
tures favored today leaving original paintings in 
oils and water colors out of considerations—are 
the handsome reproductions of good etchings 
both in black and white and in color and the 
lithographed colored reproductions of the best 
paintings of strictly modern artists. 





PEeopPLe are interested in and buy a lot of knick- 

knacks in the forms of small bits of statuary 
in bronze and even in plaster, carved book ends, 
unique vases and bits of pottery, etc. A lot of 
the small New York shops were able to survive 
the depression only by the trade they were able 
to carry on in this type of merchandise. 





SOME INTRIGUING PRIVATE DINING ROOMS 
(Continued from page 28) 


suite of rooms, dining room, parlor and veranda 
which in treatment and furnishings transports 
the visitor from the hustle and bustle of Clark 
and Randolph Streets, back into the calm days of 
Colonial times. 

The main room is decorated in the early 
American style, with panels of plain knotted pine, 
solid mahogany furniture, a great mantelpiece, 
old prints of early steam engines, shelves of rare 
books on sports, and various types of antique 
furniture typical of the life of a hundred years’ 
ago. 





PAINTED MIRRORS 
(Continued from page 30) 


stood out conspicuously in the George O. Thomp- 
son collection. He came to this country 32 years 
ago. Very soon his talents for restoration work 
were recognized by the museums and particularly 
by the discriminative amateurs because through 
the medium of his collection of broken fragments 
he is able not only to reproduce an early Colonial 
scene on glass but use the actual colorings that 
the old artist employed. 

In the making of a panel where it is inde- 
pendent of the mirror itself, the artist is inde- 
pendent of assistance, but where it is to be part 
of the mercurial background it must be applied 
to the plain glass and subsequently sent to the 
mirror manufacturer for silvering. 

Milton says that Eve in the Garden of Eden 
used the surface of the lake as a mirror. Mo- 
hammed admired himself in a bucket of water; 
silk faced tapestry table cover 68 by 68 inches, 
Moses had for the women who assembled at the 
doors of the Tabernacle mirrors of polished 
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metal. Moses knew the psychology of the sex 
same as the fellows who sell penny chewing gum 
and chocolate in the automatic cabinets on the L- 
roads or other places where they attract women 
by the mirrors. 

Nobody knows when the first glass mirror 
was produced. Pliny and Aristotle go back from 
200 to 300 years B. C., but they were all very 
small because they couldn’t make large surfaces 
of glass, and it wasn’t until the XVIII Century 
that they could commercially apply the quick- 
silver that gave the perfect mirror background. 


CELEBRATING A HALF CENTURY OF SERVICE 
(Continued from page 39) 


silk faced tapestry table cover 68 by 68 inches, 
representing the “Landing of Columbus.” 
Nothing more elaborate has ever been done 
on a power loom from that day to this. It 
required the cutting of 20,000 cards and took 
two years in its preparation. Even at that 
early date the Orinoka Mills were ambitious. 
The growth was phenomenal when you con- 
sider that their New York showroom requires 
over 11,000 square feet. 

Today the Orinoka Mills are celebrating 
their 50th anniversary. They have had an ex- 
traordinary career. Their measure of success 
has been generous. And it’s a singular fact 
that this is exactly one hundred years since 
the old firm of Solomon & Hart founded the 
business from which the. Orinoka. Mills 
emerged. Upon the death of Mr. Clarke in 
July. 1930, his son, A. Vinton Clarke,, suc- 
ceeded to the presidency. . Mr. Gurry is chair- 
man of the Board of Directors. 


NEW auction gallery has been opened up on 

the N. E. corner of 57th Street and Mad- 

ison Avenue under the auspices of the Flayder- 

manns, sons of the famous dealer-collector. They 

will specialize in the auction sales of Americana 
and have a large floor space for displays. 


STYLE SHOW OF BEDROOMS AT HOTEL 
ROOSEVELT 
N APRIL 23 at the Hotel Roosevelt the 
Modern American Guild will hold a pre- 
view luncheon prior to the official opening of a 
style show of modern bedrooms. Among those 
interested in the Modern American Guild are the 
following: Miss Mary Davis Gillies, Mrs. Carmel 
White Snow, Joseph Platt, Stewart Beach, Miss 
Helen Koues, Mrs. Hope Hammond, Richardson 
Wright, Miss Neysa McMein, Mrs. Jean Austin, 
Mrs, Stanley Resor. The secretary is Miss Lil- 
lian Seeger, 230 Park Avenue. 











“<.. ee 
As advertised in “HOUSE & GARDEN” 


Our pattern No. 7105 (see above) was care- 
fully chosen for the April issue of House & 
Garden. Records prove that dealers who stock 
and show advertised patterns invariably pro- 
duce results. 


THOMAS STRAHAN COMPANY 


Established 1886 
CHELSEA, MASS. 


New York Showroom Chicago Showroom 
417 Fifth Avenue 6 No. Michigan Bivd. 











Progressive Motres 

— CARAS 

Dyeing and Moireing of 
UPHOLSTERY and DRAPERY 

FABRICS 
Special Moire Designs and Patterns 
CARAS 
PROGRESSIVE SILK FINISHING CO. 
Specialists in Moires 








614-632 Clinton Street Hoboken, N. J. 
Phone: Hoboken 3-0771-0772-0773-0774 
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For the SPRING Trade, use 


MEYER 
Upholstery Threads 
2 


A size and color 
for every purpose. 


Threads for mak- 
ing Shades, Drap- 
eries and Carpets. 


Samples Free 








JOHN C. MEYER THREAD CO. 
LOWELL, MASS., U. S. A. 


ome 





Send for free samples 
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QUALITY 


THAT ENDURES 


Designs from the foremost for- 
eign and American Artists. Col- 
ors of the highest grade. Care in 
workmanship—fairness in price 
retain Becker, Smith G&G Page 
leadership. This year we have 
added a waterproof line in an- 
swer to the popular demand for 
washable papers. Design 1728 
illustrated. 



















































BECKER, SMITH & PAGE, INC. 
PHILADELPHIA, PA. 
































LLOYD’S 
1934-35 SAMPLE BOOKS 


now ready for distribution 
APPLICATIONS SOLICITED 


W.H. S. Lloyd CO., INC. 


48 W. 48th Street — NEW YORK 
























































CHICAGO LOS ANGELES 
434 So. Wabash Ave. 1051 So. Alvarado St. 
NEWARK BOSTON 

















63 Washington St. 420 Boylston St. 



















































































PACIFIC COAST NOTES 
(Continued from page 40) 


Henry H. Hart, 328 Post Street, San Fran- 
cisco, specializing in Oriental art and decorations, 
has transferred his business to Henry H. Hart, 
Inc., a firm incorporated by Henry H. Hart, M. 
B. Jacobs and Ruth S. Jacobs. 

Clarence Hannaford, representing Marshall 
Field & Co. at Manila, P. I., was a recent arrival 
at San Francisco from the Orient. 

The wallpaper section of The Emporium, 
San Francisco, is now located with the drapery 
department on the third floor. 

The Furniture Studio has been opened at 
1604 San Pablo Avenue, Oakland, by J. F. Otis. 

Leslie H. Creswell, well known in furniture 
and decorative circles in Greater San Francisco, 
and for years a director in the firm of Gaines- 
Walrath, Inc., passed away at Oakland, March 
13, following an operation. He was a native of 
San Francisco and 48 years of age. 


Anderson’s Carpet House, founded at Oak- 
land, in 1891, has been taken over by the Jack- 
son Furniture Company, two years its senior. 
Harry S. Anderson is retiring from business, 
but Fred N. Anderson, formerly vice-president 
of the firm, has joined the Jackson organization. 
The carpet house, in recent years, carried furni- 
ture, lamps, and the like, in addition to floor cov- 
erings. 

The California Shade Cloth Company, San 
Francisco, has been made distributors in North- 
ern California for the Hugh Nelson and Co- 
lumbia Mills lines of rugs and carpets. 


At the annual meeting of stockholders of 
L. Lion & Sons Co., a pioneer home furnishings 
concern of San Jose, Calif., officers were chosen, 
as follows: President, Paul L. Lion; vice-presi- 
dent, Morrell G. Lion; secretary, Mrs. Ernest 
Lion, and treasurer, W. E. Blauer. 











_ —— The Apex-Rotarex Mfg. Co. has taken over 
the plant of the Kirsch Company, 45th and Hor- 
« ton Streets, Oakland, manufacturers of curtain 
ds and ialties. 
MODERNIQUE-METAL a ages 8 ; 
Frank R. Marshall & Co., operating a furni- 
WALL PAPER P ture store at Stockton, Calif., have opened a 
Brushed, Burnished & Colors branch at Manteca. 
Texture and Fabric effect papers A furniture store is to be opened at Madera, 
Wood Veneer papers Calif., by Mrs. Edna Davis and Mrs. Christine 
Grass Cloth Parks 
Shiki Silk — ; 
MODERNIQUE HAND-CRAFT G. W. Burton and J. B. Byerly have taken 
—— over the home furnishing business of Burton & 
MODERNIQUE Melhorn, 450 South First Street, San Jose, Calif. 
58 West 40th Street New York | C. C. Randall and L. C. Williams have 
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opened a studio in the Alderwood Manor sec- 
tion of Seattle, under the firm name of the Ever- 
green Decorators, Inc. 

The stock of the Queen City Furniture Co., 
Seattle, has been taken over by the Grinnell Fur- 
niture Company. 

The headquarters of Lee Steinhart, who 
specializes in floor coverings, have been moved 
from Portland, to Seattle, where space has been 
taken over in the Terminal Sales Building. 

Gilmore D’Orofrio, formerly of the firm 
of Baker & D’Orofrio, Winston-Salem, N. C., 
has accepted a post with Layton Decorative In- 
teriors, San Mateo, Calif., and has returned to 
his former home for his family. 

T. A. CHURCH 


AN ART EXPOSITION 


HE INDUSTRIAL Art Exposition which 

was sponsored by the National Alliance 
of Art in Industry is holding an exhibition on 
the 62nd floor of the Rockefeller Center Build- 
ing. Among the exhibitors are L’Elan, an arm- 
chair, The Linen Guild, the Greeff Co., the East- 
man Acetate Yarns, H. B. Lehman-Connor, 
Chicopee Sales Co., the Orinoka Mills, F. Schu- 
macher, J. H. Thorp & Co., Marshall Field & Co., 
Standard Textile Products, Witcombe McGeachin 
and L. C. Chase & Co. The exhibition included 
also innumerable other objects which come under 
the broad category of industrial art. The exhibi- 
tion was accompanied by afternoon lectures. 


FEW YEARS ago the Erskine-Danforth 

organization was a name to conjure with. 
When the organization was hit by the depression, 
Ralph C. Erskine and his wife went down to 
North Carolina, took an old plantation house at 
Tyron in the Pacelot Valley, and in November 
last they organized a corporation for preparing 
and selling honey, bread, ham, and many other 
native products that had a unique quality, in- 
cluding pottery. ! 


OPENS NEW SHOWROOM 

HE showroom of the Majestic Decorative 

Arts, Inc., has now been completed. Twelve 
booths have been arranged to show a fireplace in 
addition to a selection of cornices, cranes, mirrors 
and wall plaques in various period designs. 

There is a modern fireplace in black and 
white with marbleized hearth and facing. 

This company has recently acquired the de- 
signs of the Federal Decorative Arts and most of 
the patterns of M. B. Cahn that were recently 
sold at auction. 

Mr. George Daleo, president of the firm is well 
known to the trade. 
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Purpose 
Interior 
Finish 


As an interior finish Celotex 
serves two purposes. It dece- 
rates. It insulates. It accom- 
plishes both these necessary 
tasks supremely well—and at 
surprisingly low cost. 

There is no material that per- 
mits greater freedom of expres- 
sion in attaining decorative 
effects. Neutral in tone, it har- 
monizes with any style or col- 
or scheme and needs no other 
decorative aid. 


Effective designs and patterns 

are possible by simple grooving 
and beveling. By this means 
joints are easily disguised and 
become part of the design. 
Celotex may be painted, sten- 
ciled or carved, if desired. ! 


Remarkably resistant to the 
passage of heat, Celotex insu- 
lates—making interiors warmer 
in winter, cooler in summer. 
Apply it directly to existing 
walls and ceilings in any room. 
Use it to build dens and extra 
attic rooms. Admirable for re- 
modeling any interior. 
& 


A Point To Remember— All 
Celotex Cane Fibre Products i 
are manufactured under the 
Ferox Process (patented) and 
therefore effectively resist dam- 
age by Fungus Growth, Dry Rot 
and Termites. ' 


A Double 
| 





Reg. U. S. Pat. Off. 


THE CELOTEX COMPANY or 
919 N. Michigan Ave., Chicago, Ill. 
Please send me literature on the use of Celotex as an Interior Finish. 


Name. 


Address. 
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